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HE COMING HEALTH CARE 
REYOLUTION: WHY IS IT 
HAPPENING HERE? 
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Hit the Trail! 


Brewingthebesttastinghandcraftedaleśfor 

over hventy years, rightherein Yennont. ^ 


*/ longtrail.com 




©2013 Long Trail Brewing Co. Ali Rights Reserved. Photo by Kurt Budligw 
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M A G A Z I N E 

Reader Survey 

Welcome to the Vermont Life magazine reader survey. We 
value your opinions and suggestions and hope you will take a 
few minutes to fili out and return this postage^paid survey. 

Your participation will help keep the magazine relevant 
and enjoyable. Ali survey results will be reported as statistical 
totals only. 

For your convenience, answer online at yermontlife^ 
com/survey , Anyone who completes this survey online is 
entered to win a $100 Yermont Life catalog gift card. 


1. How long, in total, do you spend reading and looking at an 
issue of Vermont life? 

□ Less than 1 hour 
D 1-2 hours 

dl 2-4 hours 
Q morę than 4 hours 

2♦ How many times do you pick up a copy of Vermont Life to 
look at before you get the next issue? 

D Once 
D Twice 
Cd 3-4 times 

□ Morę than 4 times 

3. Have you ever madę a purchase based on an ad seen in 
Vermont Life? 

□ Yes 
D No 

4 . If you live outside of Vermont, how much time do you spend 
in Vermont each year? 

O Dont visit 

□ 1-3 days 
D 4-7 days 

□ 8-13 days 

□ 2-3 weeks 
O 3-4 weeks 

□ 1-2 months 
dl 2-3 months 

□ 3+ months 







5. When you vacation in Yermont, where do you typically s ■ 



Never 


With friends or family 

□ 


At a hotel 

□ 


At a resort 

□ 


At an inn or bed & brealcfast 

□ 


At a second home or condominium 

□ 


At a timeshare condominium 

□ 


At a rented vacation home or condominium 

□ 


Private campground 

□ 


State Park campground 

Other (please specify): 

□ 


6. In what types of recreation do you engage 

or participate? 


Please rank each activity below, or indicate Not Applicab 



Rarely 


Downhill/Telemark/ Alpine skiing 

□ 


Snowboarding 

□ 


Cross Country/Nordic skiing 

□ 


Snowmobiling 

□ 


Golf 

□ 


Running 

□ 


Walking 

□ 


Bicycling 

□ 


Hiking 

□ 

-a 

a 

Swimming 

□ 

<u 

Camping 

□ 

o 

Sailing/Boating 

□ 


Ice skating/Ice hockey 

□ 


Fitness centers 

Other (please specify): 

□ 


7. What kind of events in Vermont or the surrounding regic k 


Community event (festivals, paradę, Street market, etc.) 


Musie or theater performance/concert 
Museum exhibit 



Visual arts exhibit (photography, pottery, film, handerafts, etc.' 
Agricultural event (farmers market, sleigh or horse rides, fair, e 
Naturę and wildlife activities (gardening, birding, aquatic) 


Hunting and fishing 



History events (town anniversary, reenaetment, Native Americ 
Culinary events (food, winery/brewery, ethnic, holiday, etc.) 


Antique sales or auctions 

Literary events (poetry reading, book signing, < 

Jtc.) 


Sports (biking, horseback riding, skiing, running, swimming, ei 


Spectator sports 

Retail (sidewalk sale, tasting, etc.) 

Family entertainment (circus, Santa, pumpkin 
Other (please specify): 

patch, tree farm 
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Inetimes 

Frequently 

Always 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

U 



! netimes 

Frequently 

N/A 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 

□ 


: o you typically attend each year? Please rank each activity. 



Never 

Sometimes 

Frequently 

Always 


□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 

M 

□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 

% estival) 

□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 

tt 

□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 


□ 

□ 

□ 

□ 

mc.) 

□ 

□ 

□ 

□ 


8. Which types of Yermont-made products do you purchase? 



Never 

Sometimes 

Frequently 

Alwayj 

Specialty foods 

□ 

□ 

□ 

□ 

Mapie products 

□ 

□ 

□ 

□ 

Nonalcoholic beverages 

□ 

□ 

□ 

□ 

Beer/winę/alcohol 

□ 

□ 

□ 

□ 

Toys 

□ 

□ 

□ 

□ 

Art 

□ 

□ 

□ 

□ 

Crafts 

□ 

□ 

□ 

□ 

Jewelry 

□ 

□ 

□ 

□ 

Furniture 

□ 

□ 

□ 

□ 

Health and beauty 

□ 

□ 

□ 

□ 

Cleaning and laundry 

□ 

□ 

□ 

□ 

Bed and bath 

□ 

□ 

□ 

□ 

Home decor 

□ 

□ 

□ 

□ 

Lawn and garden 

□ 

□ 

□ 

□ 

Footwear 

□ 

□ 

□ 

□ 

Apparel 

□ 

□ 

□ 

□ 


Other (please specify)_ 

9. Wlien in Vermont, how many times a week do you typically 
eat at a restaurant? 

CU Almost never 
CU One to three 
CU Four to six 
dl Morę than six times 

10. When you re dining out in Vermont, how much do you 
typically spend per person at each meal? 

□ $0-$10 
□ $10-$20 

□ $20-$30 

□ $30-$40 

□ Over $40 


11. Whenitcomes 

to home improvement projects, do you hire 

someone to do the following tasks, 

or do you do them yourself? 


Hire 

DIY 

Painting 

□ 

□ 

Yard work 

□ 

□ 

Plumbing 

□ 

□ 

Home design 

□ 

□ 

Interior decorating 

□ 

□ 

Window replacement O 

□ 

Electrical 

□ 

□ 

Landscaping 

□ 

□ 

Masonry 

□ 

□ 

Fencing 

□ 

□ 

12. Do you plan to 

purchase property 

in Yermont within the next 


five years? 

□ Yes 

□ No 










13. Your gender? 

D Małe 
D Female 


14, In what postał codę is your primary home located? (Enter 
your postał codę; for example, 00544 or K2S 0Z7.) 



15. If you own a second home in Vermont, in what ZIP codę is 
that home located? 


16, In what year were you born? (Enter your four-digit birth 
year; for example, 1976*) 


17* What is the highest level of school you have completed or the 
highest degree you have received? 

O Higb school degree or equivalent (e.g., GED) 

EU Some college but no degree 
EU Associate degree 

□ Bachelor s degree 

□ Graduate degree 

18. What was your approximate combined annual household 
income, before taxes, last year? 

D Less than $50,000 

□ $50,000-$74,999 

□ $75,000-$99,999 

□ $100,000-$124,999 

□ $125,000-$149,999 
EU $150,000 or morę 

19* If you subscribe to Vermont Life, do you plan to renew 
your current Vermont Life subscription? 

□ Yes 

□ No 

□ N/A 

If not, why not? Please comment: 



Thank you for completing this survey. 
Please return by April 15, 2013. 


STATE OF VERMONT 
1 NATIONAL LIFE DR 
MONTPELIER VT 05602-9950 
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Did you know? 

Hannaford works with morę than 
600 producers in the Northeast. 

Look for the Close to Home logo when you shop - it's our way of 
letting you know you're supporting artisans and farmers in your 
community, like Vermont Smoke and Cure. 



Vermont Hannaford locations: Barre, Bennington, Bradford, Brandon, Brattleboro.^^LEBURY COLLEGE 
Burlington - North Ave, Enosburg Falls, Essex Junction, Middlebury, Milton, Morrisville, Rutland, 

S. Burlington - Dorset St. f S. Burlington - Shelburne Road, St. Albans, Swanton, and WillistonppB 1 2 2013 


hannaford.com/closetohome 
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PAGE 2 AND 3 


Underhill, 

Carol Sullivan 

PAGES 4-5 

Mount Mansfield. 
Underhill. 

Gary Hall 

PAGE 6, CLOCKWISE 
FROM TOP LEFT 
Willow bud. 
Magnolia blossom, 
Lily of the valley, 
Water droplets, 
Ellen Powell 
PAGE 7 

Lakę Champlain, 
South Hero 

Kurt Budliger 

PAGES 8-9 

Missisquoi River 
at Sheldon, 

David Juaire 
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special report 

Pre-Existing Conditions 

In a historie move, Vermont is preparing to take its own 
path on health care, a first-in-the-nation^single-payer” 
system. Why did this happen here? 











features 

34 The $600 Million 
Question 

Bill Stenger has a plan so big it could 
change the Northeast Kingdom forever. 
But can he puli it off? 


44 

48 


In This Together 

A mountain community finds a way 
to revive its generał storę 



The Ongoing Conversation 

Radio host Jane Lindholm moderates a 
live town meeting of the airwaves 


IO 
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@ vermontlife.com 

See morę of Richard 
Browns photographs from Pierces Storę. 

See photographs and 
artists renderings of Bill Stenger s plans 
for the Northeast Kingdom. 

Hear one of Jane Lindholms 
favorite intcrviews, with artist Ed 
Koren; plus, see some of Lindholms 
photography. 

Intrigued by the restaurants 
featured in Out to Eat? Go online to see 
sample menus* 

Love bccts? Learn 

growing tips from a Vermont farmer. 

Newsstand cover: Statehouse illustration, 
Harry Bliss 

Subscriber covcr: Statehouse, Montpclier, 
Sandy Macys 

Ihis page: Eastern redbud, Elleti Powell 



departments 


First Impressions 
Inside VL 


Update 


The Arts 

Selections from the arts scene, including 
Donal Fox, Elephant Revival and Lila Downs 



Free Time 

A hip crossroads town, Brattleboro is the 
gateway to the Yermont vibe 


tyĄ. Cooking in Season 

Vermont chef JeffEgan is a believer in beets 

ÓĄ Out to Eat 

Restaurants to enjoy in Brattleboro, Burlington, 
Essex Junction, Newport and Richmond 



Vermont Observed 

The Lord and the Landfill 
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Citizen Country 

O n Nov. 2, 2010, Vermont elected a 
governor who credited his narrow 
victory to a group of citizens fighting 
for a single-payer health care system. 
Re-elected last November, Gov. Peter 
Shumlin confirmed his pledge to build 
this first-in-the- 
nation system, and 
to have it in place 
within four years 
(see “Pre-Existing 
Conditions,” page 40). 

Meanwhile, last 
September, Bill 
Stenger, president 
and co-owner of Jay 
Peak Resort, startled 
everyone with the 
announcement of a 
$600 million eco- 
nomie development 
o project that would create as many as 
s 10,000 new jobs, a transformative change 
< for the struggling Northeast Kingdom. 

2 Among the plans are a new city błock for 

O 

l Newport, a grand hotel on the shores of 
Lakę Memphremagog, new international 
manufacturing businesses, and upgrades 
to two ski areas and the local airport as 
well. Stenger s savvy use of a federal pro¬ 
gram known as EB-5 allows rural Yer¬ 
mont to benefit from foreign investors 
eager to fast-track their visas by making 
large investments in needy areas (see “The 
$600 Million Question,” page 34). 

Such ambitious, innovative ventures 
stand in stark contrast to the Yermont 
that is sometimes depicted outside the 
State. As Yermont Public Radio host 
Jane Lindholm laments in “The Ongoing 
Conversation” (page 48), Yermont is often 
typecast as a“behind-the-times, quirky, 
rural place fuli of ex-hippies and people 
who are a little bit unsophisticated.” 

Many Yermonters share Lindholms 
frustration. Yermont was the first State 
to abolish slavery; was, and remains, 

12 • yermont life 


a leader in environmental regulation; 
helped jump-start the movement away 
from industrial agriculture toward artisan 
food; pioneered civil rights legislation for 
same sex couples, and had the foresight 
to maintain its scenery and ąuality of life 
through initiatives big and smali, from 
forswearing billboards to investing in 
downtowns instead of malls. These are 
politically risky, gutsy decisions madę 
by individuals committed to the States 
futurę and character. There is nothing 
behind-the-times or unsophisticated 
about any of them. 

Perhaps the reason that Yermont 
continues to be viewed as baekwards is 
simply because we exist outside the real- 
ity of the national image-makers. Success, 
to the advertising industry and network 
television, is how it looks in New York 
and Los Angeles. 

In Yermont, we know better. Life 
here is still lived on a human scalę — 
even our governors, senators and repre- 
sentatives in Congress are approachable 
— and bold ideas get traction morę easily 
and ąuickly. As writer Matt Crawford 
reports, one person like Stenger, who has 
earned the trust of everyone from local 
shopkeepers to Sen. Patrick Leahy, can 
almost single-handedly take on an eco- 
nomic initiative that will be the largest in 
the States history. 

Likewise, in our special feature on 
health care, the formidable reporting 
skills of Leslie Wright reveal the role 
that ordinary citizens played in driving 
Yermont toward a potentially historie 
change. It should be a must-read for all, 
whether one supports single-payer or 
not. Once the rest of the country notices, 
our success or failure will affect the 
national discussion about health care for 
decades to come. 

In Yermont, courage matters morę 
than connections, and individuals can 
move mountains. 
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The Developer 

W hat a shock to reacTThe 

Developer” in the Winter issue. 
We don t need a lengthy article to tell 
us that Walmart has perfected the 
technique of luring consumers with 
Iow prices. While there is no merit to 
the argument that we shouldnt have 
access to Iow prices, it is important 
to understand that were morę than 
consumers. Were also workers and 
citizens. Shouldnt we be asking if the 
deal ofFered by Walmart is the deal we 
really want, because their Iow prices are 
achieved by exploiting us as citizens 
and communities. 

Maureen Labenski, 
Elmore 

T o see w hat the anger at Walmart 
is costing St. Johnsbury and 
Vermont just drive through the Walmart 
parking lot in Littleton, N.H., and look at 
all the Vermont license plates on the cars. 

Robert Youker, 
Betbesda, Md . 

I UNDERSTAND THAT VERMONTERS 
desire the same ease of purchasing 
goods for less as you find in morę 
populated areas like Connecticut. But 
it breaks my heart to see Mr. Davis 
standing in an open space of natural 
beauty, an ecosystem for numerous 
species of flora and fauna, and envision 
a very large building surrounded by 
acres of asphalt, trafhc, etc. 

Vermont is so special because the 
natural environment is vital to life. IVe 
seen the Connecticut Tobacco Valley 
where I live change from abundant 
open space to mega-warehouses 
for Walgreens, Dollar Tree, etc., 
and believe me, it is awful to accept 
the change from rural farming to 
industrial/business zoning. 

Joseph Rapuano, 
East Granby, Conn. 



■mmmmi, 


View from the water 

This vacation homc was built on a lakę on the side of a 
steep embankment overlooking the water. The home- 
owner’s design called for a specious open concept that 
afforded maximum outdoor living space as well as an 
180 degree view of the lakę and mountains. 


Entrance from Lakę Road 

Construction • Renovations • Design 
Cabinetry • Historie Replica • Spray Foam Insulation 
Renewable Energy • Energy Audits • Green Products 

Serving Vermont and upstate New York 

www.mckernongroup.com (888) 484-4200 
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making pottery locally for 64 years | 800.205.8033 | benningtonpotters.com 


W e are part of the steady 

trickle of retirees who come to 
Vermont for exactly the same reasons 
you came here ("Inside VL”) — that is, 
"because it is not like so many other 
places ... that have become anonymous, 
cookie-cutter suburbs." We are not 
newcomers; we started our married 
life in Swanton 38 years ago, moved 
away, and have harbored a vision of the 
serenity Vermont ofFers ever sińce. The 
underbelly of this serenity, however, is 
a creeping complacency and regression. 
The ferocious determination to keep 
the Vermont brand intact is morę and 
morę out of step with the realities of 
2ist-century life. 

This dichotomy is perfectly expressed 
in the Walmart controversy. We would 
go so far as to say that the antiAYalmart 
attitude extends beyond retail to 
corporations in generał. Unfortunately, 
the truth is that vilifying business denies 
our people jobs, depletes our tax base 
and creates a State that is a dead end for 
young graduates. Growth is not a dirty 
word, but an opportunity. The key is 
always balance. We can manage both, but 
if we insist on maintaining the fantasy 
of a ięth-century agrarian paradise, 
we are doomed to be left far behind. 

Mary and Bob Costella, 
Woodstock 

I ve just READ“The Developer" and 
it is very good. The discussion left 
me on the fence on the Walmart versus 
Vermont ąuestion, which means the 
magazine did its job well. The story 
also proves again that charm in a local 
character (JefF Davis) really packs a 
wallop. Davis says Vermont is"... a little 
bit less innocent," and the opposition 
could easily respond, “Yeah, with your 
help." My husband always told our 
teenage boys: # Tts your jriends who will 
get you in trouble." On the other hand, 
lots of people vote for Walmart with 
their dollars, including me. Walmart 
is like Times Square — if you stand 
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91 Main Street 
Stowe, VT 05672 
(802) 253-3033 

STOWE@FERROJEWELERS.COM 


WWW.FERROJEWELERS.COM 11 CENTRAL STREET 

Woodstock, VT 05091 
(802) 457-1901 

WOODSTOCK@FERROJEWELERS.COM 


FERRO 


+Jewelers + 

~ A Family Tradition Since 1947 ~ 


AMERICAN 

GEM 

SOCI ETY' 
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K-CUP- 

PACKS 


Everything’s better with a great cup of coffee. 
smooth. Perfectly balanced. A harmonious blend of flavor, body, and 


Green 

M UNTAIN 


THE BEST-SELLING BRAND FOR THE KEURIG BREWING SYSTEM KEURIG 
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Taste of Newport 

DISTINGWE. DIVERSE. DELICIOUS. DOWNTOWN. 

WEDNESDAY, JUNE19™ 

Discover Downtoum Newport’s Restaurants 

Only 100 tickets avoilable. Reservations by email: info@discovernewportvt.com or cali: 802 323 1056 
Visit us ot www.discovernewportvt.com/fresh 
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VERMONT VERNACULAR DESIGNS 

Custom Reproduction 18th and 19th Century Vermont Homes 

www.vermontvernaculardesigns.com - Office: 802 - 224-0300 or Fax: 802 - 224-0301 


in it long enough, everyone you’ve ever 
known will show up sooner or later, at 
least once. 

Mary Lhowe, 
Warwick, R.I. 

T he Winter 2012-13 article 
“The Developer,” has begun to 
balance my opinion about big-box Stores 
invading bucolic,“innocent” Vermont. 

My wife and I have been annual visitors 
to the Green Mountain State for many 
years. We have often bragged to our 
Minnesota friends that Vermont is (was) 
the only State without a Walmart and 
without a McDonalds in its Capital city. 
The bragging had to end once Walmart 
came into Rutland, and morę recently 
near Burlington. But, through Jeff Davis 
balanced approach, I now see the need 
for a few big-box Stores, especially the 
one being developed in the Northeast 
Kingdom. According to Mr. Davis, the 
town of Derby actually courted Walmart, 
as have other Vermont towns. He seems 
to be sensitive about preserving the 
“charming, small-town” feel of Vermont s 
main streets, although some certainly 
have disagreed. Smali family farms, 
mountains, thriving downtowns in smali 
towns and Vermonters themselves are 
what draw us to this great State. We 
can only hope that through rational, 
measured growth, as Vermont loses some 
of its “innocence,” it will not lose the 
unique charm that attracts us and many 
other visitors from throughout the world. 
We love Vermont and always will — 
big-box Stores notwithstanding. 

Bob Florence, 
Stillwater, Minn. 


Send comments by e-mail to 

editors@vtlife.com 


Mail letters to 
Vermont Life 

One National Life Drive, 6th Floor 
Montpelier, VT 05620 

Please includc namc and place of residence in correspondence 
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WakeRobin 


1993 


2013 


VERMONT'S LIFECARE COMMUNITY 


Wake Robin at 20: A Dynamie Community 


200 WAKE ROBIN DRIVE. SHELBURNE. VERMONT 05482 


Living 

At Wake Robin, residents have designed 
and built three miles of walking trails. 
Each Spring, we make mapie syrup in the 
community sugar house and each Fali, we 
harvest honey from our bee hives. We 
compost, plant gardens, and work with 
Staff to follow earth-friendly practices, 
conserve energy and use locally grown 
foods. 

Live the life you choose—in our yibrant 
community that shares your “green” 
ideals. We’re happy to tell you morę. Visit 
our website or give us a cali today to 
Schedule a tour. 


Winner of the 2012 Governor's Award 
for Environmental Excellence! 


802.264.5100 / wakerobin.com 






























DONAL FOX 

UVM Recital Hall 
Burlington March 22 

O BSCURE BUT HIGHLY 

regarded, pianist Donal 
Fox brings a Charles Mingus-like. 
intensity to his probing brand 
of classically influenced jazz. 
“Audacious and exacting though I 
Fox s musie iswrote Down . 

Beat critic Howard MandeL ^ 

“he communicates directly and 
seeks to elevate everyone’s musKal 
interactions beyond expect 
and conventions." True tojf< 

Foxs program at the U\jM 
Hall features works “by and based 
on” such composcrs as John 
Coltrane, Ornette Coleman, 
Robert Schumann, Astor 
Piazzolla, Federico Mompou 
and Radiohead. 

7:30 p.m., preperformance 
talk 6:30 p.m., $25, 
www.uvm.edu/laneseries 
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ELEPHANT REVIVAL 

Higher Ground 
Showcase Lounge 
South Burlington 
Feb. 28 

F ormed in 2006 from 
a nexus of musicians in 
Oklahoma and Colorado, 
Elephant Revival oflers a 
thoughtful brand of acoustic 
musie that employs both 
traditional roots instruments 
(fiddle, banjo, mandolin) 
and some that are even morę 
of-the-people (washboard). 
Many styles inform their 
sound — alt-country, Celtic, 
Gypsy, folk, bluegrass — yet it 
seems like a discovery rather 
than a pastiche. In 2011, the 
band was named best of the 


RIGHT Cindy Cashdollar 
BELOW Elephant Revival 

year in the “progressive edge" 
category by the Independent 
Acoustic Musie Project. 

8 p.m., $12, www.higher- 
groundmusic.com 

“TOAST OF THE 
COAST” 

Flynn MainStage 
Burlington 
March 7 

B lues artist Marcia 
Ball and her band 
perform musie of the 
American South and Gulf 
Coast, with the evening 
studded by guest appearances 
from all-stars Cindy Cash¬ 
dollar, Sonny Landreth and 
Terrance Simien. Cashdollar 
won five Grammy Awards 


during her years with Asleep 
at the Wheel, Americas top 
Western swing band, and 
she is the first woman to be 
inducted into the Texas Steel 
Guitar Hall of Famę. Lan¬ 
dreth, a slide guitarist from 
Louisiana, is a crack session 
man whose solo album “From 
the Reach” included Erie 


Clapton, Mark Knopfler 
and Dr. John. And Gram- 
my-winning Simien, who 
appeared last year at the 
Burlington Discover Jazz 
Festival, has been described 
by Rolling Stone as “a master 
of nouveau zydeco.” 

7:30 p.m., $40, 
www.flynncenter.org 
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“AN EVENING 
WITH THE 
MACHINĘ” 

Jay Peak Resort 
March 23 


A s Jay Peak rapidly 
expands, the resort 
has been introducing live 
concerts by well-known 
names (Steve Earle, Bruce 
Hornsby) to its Foeger 
Ballroom. This spring, 
the spectrum widens 
to include "An Evening 
With The Machinę," a 
Pink Floyd tribute con- 
cert heavy on lighting, 
video and sonie punch. 

In an old-school nod to 
the integrity of the per¬ 
formance, re-entry is not 
permitted to the ballroom 
once the show starts. 

(For morę on Jay Peaks 
expansion, see page 34,) 

8 p.m., $30, www.jay- 
peakresort.com 


LILA DOWNS 

Flynn MainStage 
Burlington 
April 26 


Lila Downs 


ing, Downs' credits can be 
glittery (Grammy nomina- 
tion, Oscar telecast perfor¬ 
mance), but her strength is 
sincerity, rooted in Mexican 
folk but reaching for sublime 
cross-cultural fusion. "As she 
shifts from cumbia to norte- 
no, jazz to balladry," said 


New York Newsday, "Downs 
alternates the lower register 
of her voice with breezy, 
childlike murmurs and sus- 
tained, high-pitched bursts of 
passion." Rolling Stone called 
her artistry "as daring as any- 
thing by Tom Waits." 

8 p.m., $40, www.flynncenter.org 


I TS SAFE TO SAY that 
many singers learn 
their world musie ways via 
their iPods. Not Lila Downs. 
Born in 1968, the daughter of 
a Mixtec singer and a Scot- 
tish American art professor 
and filmmaker, Downs spent 
her earliest years in Mexico, 
but after her parents split, 
grew up in California. As 
a young adult, she roamed 


around for a spell as a 
Deadhead, then graduated 
from the University of 
Minnesota with degrees in 
voice and anthropology, and 
finally circled back to Mexico 
to immerse herself in her 
heritage. Now 14 years on 
from her first major record- 
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Family owned and operated sińce 1977, 
making European-style breads with 
organie ingredients, from our hearth 
oven bakery at Shelburne Farms. 

■ 

Shelburne, VT 
(802) 985-8771 find us on facebook 


T he charming and multifaceted town of Shelburne has been a center of culture and commerce 
sińce the late 1700S when settlers were first drawn by the fertile agricultural land and the access 
to trade provided by Lakę Champlain. 

Its history still apparent, Shelburne now also hosts several Vermont icons: Shelburne Farms, 
home to a 1,400-acre farm that cultivates a conservation ethic for a sustainable futurę as well as a 
world-class inn, Olmsted-inspired landscape, Childrens Farmyard, and lakę and mountain views; 
Shelburne Museurn, the acclaimed 40-acre collection of Americana; The Vermont Teddy Bear 
Company; and Shelburne Craft School. 

There are also art galleries, specialty food shops, antique Stores, a classic country storę with 
penny candy, and a toy storę. Ali this, plus walking and biking trails, a dog park and boating access. 

Shelburne has become a focal point for the revitalized agricultural economy, with restaurants 
that celebrate local food and manufacturers focused on agriculturally oriented produets. Theres 
also a farmers market every Saturday from May through October! 

No matter how you like to relax, Shelburne has something to offer. Come stay a while. 







( J 

Taste! Tour! Enjoy! 



The perfect spot for an afternoon 


An award-winning, full-service bookstore 

outing or special celebration. 


with 30,000+ books for adults and 

Open all year 11 a.m.-5 p.m. 


children sińce 1996. Knowledgeable, 

Tasting includes souvenir wineglass. 


friendly Staff. Online, too! 

■ 


■ 

Shelburne, VT 


Shelburne, VT 

(802) 985-8222 shelburnevineyard.com 


(802) 985-3999 flyingpigbooks.com 
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Shelburne Farms is an 
education center, 1,400- 
acre farm, and National 
Historie Landmark. 


1611 Harbor Road 
Shelburne, VT 
802-985-8686 


Walking Trails • Programs • 

Events • Welcome Center 8c Farm Storę 


STARTING MAY 10: Children’s Farmyard • Tours 

• The Inn at Shelburne Farms: 802 - 985-8498 

public restaurant & accommodations 


rt 


ilam 


nu 
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TITUS INSURANCE 
AGENCY 

Offering a fuli linę of insurance 
programs for business, home and auto. 
Affiliated with Cooperative Insurance 
Companies of Vermont. 

■ 

Shelburne, VT 
(802) 985-2453 terrell(o)titusinsurance.net 


AUBUCHON 

H ARDW ARE 

famtly Company Snco 1906 



Providing our customers with the 
knowledgeable service and specialized 
attention they deserve ... thats what we cali 
the Aubuchon Difference! 

■ 

Shelburne, VT 
(802) 985-3349 hardwarestore.com 


SHELBURNE 
M U S E U M 


Opening May 12, 2013 


SHELBURNEMUSEUM.ORG 





HEART WORKS* 

The Heartworks Schools (naeyc 
accredited preschools) and The Renaissance 
School (k-8). Celebrating 25 years of quality, 
personalized education for all ages. 

■ 

Burlington, Shelburne, 
Williston, VT 
(802) 985-2153 heartworksvt.com 



Smali batch certified organie and 
kosher spice blends, bringing a 
world of flavor to your kitchen. 

■ 

TEENYTINYSPICE.COM 




SHELBURNECRAFTSCHOOL 

\Rjstro & Pizzeria/ 


&vk 9 clay wood visual metal glass 

Serving delicious Italian farę sińce 1995. 



Presenting delectable specials, 


Adult and Youth 

including vegetarian, vegan and 


Classes and Workshops 

gluten-free options. Open daily, 


Studio Storę ♦ Events 

11 a.m.-9 p.m.; Sunday, 4-8:30 p.m. 


Where Craft is Madę. Since 1945. 

■ 


■ 

Shelburne, VT 


Shelburne, VT 

(802) 985-2596 lavillabistro.com 


(802) 985-3648 theshelburnecraftschool.org 



Lakę Champlain 

WALDORF SCHOOL 



Vermonts largest pre-K-12 
nondenominational, independent school. 
An experiential education that weaves 
together academics, arts, environmentalism 
and athletics. Visit us today! 

■ 

Shelburne, VT 

(802) 985-2827 lakechamplainwaldorfschool.org 
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A Fresh 
ApproacH to 
Past Food 


Archies Grill is a family-style restaurant 
"Fresh Approach to Fast Food,” serving 
local burgers as well as vegetarian items! 

■ 

Shelburne, VT 
(802) 985-4912 archiesgrill.com 


EXterus 


Business Furniture 


Exterus Business Furniture ofFers 
the most innovative ofhce furniture 
to empower and support 
your employees at work. 

■ 

Shelburne, VT 
(802) 383-1770 exterusfi.irniture.com 



A community specializing in memory 
care for seniors. Enhancing joy, 
comfort, care and connection. 

■ 

Shelburne, VT 
(802) 985-8600 arborsatshelburne.com 


_ 


N ETWORK 

Chiropractic 

- of Vermont - 

Transformation through healing 

We are dedicated to providing 
resources that empower individuals 
to improve the quality of their lives 
through chiropractic care. 


Shelburne, VT 
(802) 985-9850 belifefiil.com 




CIRQUE ZUMA ZUMA 

Flynn MainStage 
Burlington April 30 


E xuberant youth troupe 
Cirque Zuma Zuma recruits 
performers from across Africa and 
then trains them in circus arts at 
schools in Kenya and Tanzania. 

A finalist in 2011 on“America's 
Got Talent,” the troupe ofFers an 
African-themed spectacle built 
around precision acrobatics, 
dance, musie and aerial feats. 

7 p.m., $ 36 , www.flynncenter.org 


r ouNDED by Vermont- 

born choreographer Moses 
Pendleton, renowned dance com¬ 
pany Momix is an unabashedly 
accessible outfit that eschews the 
2 trappings of high art for perfor¬ 
uj mances of striking elegance and 
l beauty. In "Botanica,” inspired by 
| Pendletons love of gardening, the 
2 troupe flows through a suitę of 
Ł yignettes where costumes, props 
and, most of all, light, create a dream- 
scape of movement and illusion. Some 
critics have sniffed that the program 
lacks a narrative, but Pendleton, in an 
interview with The Idaho Statesman, 
just shrugged.“It doesnt really tell a 
story,” he said,“but hopefully its evoca- 
tive and stimulates the imagination, and 
people go away with a little less gravity 
in their step and start ordering their 
tulip bulbs with great success.” 

8 p.m., $50, www.flynncenter.org 


TOP Cirque Zuma Zuma 
BELOW Momix "Botanica" 


MOMIX 

“BOTANICA” 

Flynn MainStage 
Burlington May 3 































O 101. W a ter j kling for Dad 
O 102. Yogafor Mom 
O 103. Ku\i Camp for all ageo 
V / 104. Family Dinner on the Dock 

After defimng Vermont hospitahty for 127 years, we offeryour family 
as many ways to create new traditions at Basin Harbor Club. 

Give your family the gift of vacation memories that will last a lifetime. 

WWW.BASINHARBOR.COM INFO@BASINHARBOR.COM 800.622.4000 


On Lakę Champlain. Vcrmont 
e<>l. 1886 



W"" W. v | 

. - £ 

5 




Fine Homebuilding & 
Historie Restoration 


Timeless Craftsmanship \ Employee-Owned 

802.655.0009 

www.redhousebuilding.com 



■ Folk singer Peter Yarrow of 
Peter, Paul and Mary famę will 
be a guest of the Vermont 
Symphony Orchestra at“Songs 
of Freedom,” a special concert 
of spirituals, civil rights songs 
and musie related to the 
Holocaust. Robert De Cormier 
conducts the program, which 
also includes the VSO Chorus. 
April 6 at the Paramount The- 
atre in Rutland. www.vso.org 

■ The chamber ensemble Sophie 
Shao & Friends includes the 
acclaimed cellist along with 
pianist Pei-Yao Wang, violist 
Roger Tapping and violinist 
Frank Huang. April 6, Mah- 
aney Center for the Arts, 
Middlebury. www.middlebury. 
edu/arts 

■ Sports Illustrated senior writer 
Alexander Wolff speaks on 
“The Evolution of Sports 
Writing.” The Vermont 
Humanities Council says 
Wolff, a Vermont resident, will 
tracę "how journalisms toy 
department has responded to 
social movements, the rise of 
televised sport and the digital 
revolution.” May i, Rutland 
Free Library. www.vermonthu- 
manities.org 

■ Filmmaker Carl Colby will 
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be present as part of the screem 
ing of his recent featuredength 
documentary, “The Man 
Nobody Knew: In Search of 
My Father, CIA Spymaster 
William Colby*” Producer 
Grace Guggenheim will also be 
in attendance. April 6, Billings 
Farm and Museum, Woodstock. 
www.billingsfarm.org 

■ The White River Indie Film 
Festival takes place April 27-29 
in White River Junction. For 
films, Schedule and morę, visit 
www.wrif.org. 

■ The ąuintet Dafe Brudajo 
plays a mix of contemporary 
folk, jazz and originals. March 
22, Meetinghouse Cafe of 
the Unitarian Universalist 
Fellowship of Bennington. 
www.uubennington.org 
David Mamet s “Race,” a 
legał drama driven by racial 
tension, plays March 6-24 

in White River Junction. 
www.northernstage.org 

■ Neil Simons Tony-winning 
comedy “Biloxi Blues” will 
be staged by the professional 
touring company Montana 
Repertory Theatre, April 13 
at the Barre Opera House. 
www.barreoperahouse.org 

■ The Yermont Stage Conv 



NATURĘ TRANSFORMED 


detail from Danby Marble Qitany #2 by Edward Burtynsky 


[^1 Middlebury College Museum of Art 


NATURĘ TRANSFORMED was organized by the Hood Museum ofArt, Dartmouth College, and generously 
supported by Raphael and Jane Bernstein/Parnassus Foundation and Laurie Jean Weil D.V.M. in honor of 
her parents Jean and Bucks Weil, Dartmouth Class of 1935. 



i Any season. Any reason. cm 


THE 


Nountain Top 

Inn t RESORT £ 


Equestrian Center opens in May! 
Affordable Specials 
Casual Dining 

Endless Summer Adventures 
Events & Meetings 


Chittenden, VT | 802.483.23il I www.mountaintopinn.com 
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Join us for our statewide 

Yermont Mapie Weekend 


march 23-24, 2013 


Enjoy the scent of sweet 
mapie steam ... 

Taste some freshly madę 
mapie syrup ... 
Experience sugarmaking 
hospitality ... 

n March 23 
and 24, 2013, the 
Vermont Mapie 
Sugar Makers' Association is 
holding the I2th Annual Mapie 
Open House Weekend at sug- 
arhouses throughout Vermont. 

This public celebration of the 
mapie syrup season in Vermont 
is a chance to visit sugarhouses 


throughout the State and experience the 
heritage of the Taste of Vermont. 

Each sugarhouse will offer a unique 
experience during this free event and 
will include the opportunity to sample 
syrup and other mapie products and 


watch mapie syrup being madę 
when boiling. 

Come to the sugarhouses of 
Vermont for Mapie Open House 
Weekend and be part of our "sweet” 
family tradition! Be surę to check out 
vermontmaple.org for the lat- 
est information about Open 
House Weekend and to find 
sugarmakers ready to ship fresh 
mapie syrup and other dęli- 
cious products to you today. 

Chuck Ross, 

Secretary of Agriculture 
Jacejues Couture, 

Chairman ofVermont 
Mapie Sugar Makers’ 
Association 





ótimoCau) ^ am gjMAPLE FARM 

Open for Breakfast in the spring and fali - check website for details 

lYEaple Syrup, other mapie products, and pure honey available all 
year and we ship anywhere in the world. Gift Baskets offered during 
holiday season. 


Now offering wagon rides through our sugarbush with our Belgian 
Draft Horse Team - during breakfast hours. 


B ‘like’ us on facebook and 
visit our website: www.limlawmaplefarm.com 

246 Vermont Route 25 West Topsham, VT 05086 
(802) 439-6880 (802) 439-5995 



DakinFarm 


- WHAT YERMONT TASTES LIKE - 



www.dakinfarm.com 
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April 27-28, 2013 


St. Albans, VT 

vtmaplefestival.org 



Addison Countys finest mapie syrup 
and mapie sugar products shipped free 
anywhere in the United States. 

■ 

CORNWALL, VT 
(802) 373-7000 breadloafviewfarm.com 



MARCH 23-24, 2013 


MAPLE 

12open 

HOUSE 

WEEKEND! 


Visit Vermont sugarhouses 
across the State and watch 
mapie syrup being madę. 

Find participating sugarhouses 
and those who ship fresh mapie 
syrup at our website below. 


The seventh generation balances 
tradition and the latest technology to 
produce our award-winning Pure 
Vermont Mapie Syrup. Come visit! 

■ 

Fairfield, VT 

(802) 827-4479 purevermontmaple.com 


4 * 


MORSE FARM 

MAPLE SUGARWORKS 


4 4 4 


Vermont's Premier Sugarhouse. 
Eight generations of Morse 
sugarmakers welcome you! 
Just 3 miles up Main Street. 


Montpelier, VT 
(802) 223-2740 morsefarm.com 





Return home with "sweet" 
memories and mapie treats! 

vermontmaple.org 


pany presents David Lindsay- 
Abaires “Good People,” 
named best play in 2010-11 by 
the New York Drama Critics' 
Circle. April 24-May 12, 
FlynnSpace, Burlington. 
www.vtstage.org 

■ Acerbic singer-songwriter 
James McMurtry plays 
March 8 in White River 
Junction at the Tupelo Musie 
Hali, which shut down last 
August but reopened later in 
the year. www.tupelohall.com. 
McMurtry also plays Jay Peak 
Resort on March 10. 

w w w.j ay peakresort.com 

■ Lost Nation Theater in 
Montpelier stages "Ransom / 1 
based on the battlefield letters 
of Ransom Towle, a Civil 
War soldier from Rochester, 
Vt. April 25-May 12, 
www.lostnationtheater.org 

■ Middlebury College professor 
Glenn Andres discusses our 
States architectural heritage 
in the lecture “Recognizing 
Vermont s Built Treasures.” 
April 3, Kellogg-Hubbard 
Library, Montpelier. 
www.vermonthumanities.org 

■ Bennington Baroque 
presents chamber musie on 
period instruments. April 21, 
Park-McCullough House, 
North Bennington. 
www.benningtonbaroque.com 

■ Paula Poundstone brings 
standup comedy to the 
Chandler Center for the 
Arts in Randolph. April 27. 
www.chandler-arts.org 

■ Schedules subject to change. 

B Prices listed are premium seats for 
adults; fees and taxes may also apply. 

® Other events available at www. 
vermontvacation.com. 

® To sign up for our free monthly 
e-newsletter that contains updated 
entertainment suggestions, visit 
vermontlife.com. 
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Downtown 

Brattleboro 


By Bill 
Anderson 

Photographed by 
Jim Westphalen 

★ 

L OCATED IN THE SOUTHEAST 

corner of Vermont close to New 
Hampshire and Massachusetts, 
Brattleboro is a true crossroads town and, for 
travelers, the gateway to the Vermont vibe. 
Chilled but not icy, this hip community of 
12,000 integrates some of the best ąualities 
of contemporary Vermont into an energetic 
downtown that manages to be both au 
courant and refreshingly retro. 

GETTING THERE 

B rattleboro is easily reached 
from Interstate 91, using Exit 1 arriving 
from the south and Exit 2 from the north, 
and from there its a short drive with no 
guesswork to downtown. 

The heart of Brattleboro is a walkable 
area of about four blocks, with much of the 
action along Main Street as it drops gradually 
downhill to a junction with Route 119, which 
leads across a set of railroad tracks and over 
a pair of bridges on the Connecticut River to 
New Hampshire. The raił linę is in use, so when 
trains go by, the safety gates drop and trafhc in 
town backs up. Its nothing you cant handle, 
but bring a litde patience. Parking is tight but 
manageable, and if prime spots are taken, there 
should be spaces on Route 5, not far up the 
hill, or in the parking garage (entrances off Fiat 
Street and Elliot Street). 
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FOOD 

r LAGSHiP for the town’s localvore 
movement, the Brattleboro Food 
Co-op dominates the busy corner of Main 
and CanaL The co-op contains a wealth of 
Vermont artisan products, plus grab-and-go 
items as well as a cafe. For morę quick hits 
around the corner on Main Street, try the 
coffee at local hangout Mochct Joe's or the 
Twilight Tea Lounge. (Tea lovers should 
also check out Sereniły Herbs and 
Teas, on Elliot Street.) 

Downtown Brattleboro is brimming with 
lunch and dinner options. Fireworks has 
brick-oven pizza and pasta. Asian choices 
include Thai Bamboo, India Pałace 
and Shin-La Resłauranł and Sushi 
Bar. Peter Havens, much loved in town, 
is a io-table restaurant known for impeccably 
prepared and presented meals in a pleasantly 
modern setting. 

For gathering places to enjoy, consider 

the Metropolis Winę Bar and Cocktail 
Lounge, Fiat Street Brew Pub at the 

historie Latchis Theatre or Whetstone 



Station, offering local craft beer and great 
views from a curved deck on the 
Connecticut River. 

Another spot with a fine view is The 
Marina Restaurant, located a short drive 
away just north of downtown on Route 5. 
Perched on the bank of the West River, the 
Marina is a beautiful spot at sunset and 
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serves both lunch and dinner with a wide 
selection ot Vermont foods, seafood 
selections and classic standbys. 

THE ARTS 

B rattleboro has a long history 
with the arts, drawing literary 
figures as far back as the 1850S. British 
author Rudyard Kipling lived in the area 
in the 1890S (raise a glass in his honor at 
Kipling s Resłauranft and Pub), 
and Brattleboros current aesthetic traces 
back to the 1960S, when the town saw an 
influx of back-to-the-landers and other 
counterculture refugees. 

Art is everywhere in Brattleboro, 
with the crown jewel of the scene being 
The Latchis, a restored art deco theater 
and hotel. The building has had rough 
patches (fire, flood, disrepair) but endures 
because of the communitys undying love 
for the facility. The Latchis is a popular 
venue for hlms, live musie and other 
performances as well as for leisure and 
corporate guests seeking an overnight 
stay in the middle of things. (For 
another immersed-in-the-arts lodging 
option, consider The Artist's Loft, a 
bed-and-breakfast and gallery with a 
beautiful view across the Connecticut 
River to Wantastiquet Mountain in New 
Hampshire.) 




ABOVE The Latchis Theatre, crown 
jewel of the arts scene BELOW The 
Brattleboro Museum and Art Center 

A few steps from the Latchis is 
the Brattleboro Museum and 
Art Center, located in a historie 
train station on Vernon Street. An 
architectural beacon for the arts, the 
building was closed in 1966 due to 
declining raił trafhc, but community 
members rallied to save it, and in 1972, 
it reopened as an arts hub. 

True to its populist roots, the center 
describes itself as"an independent, 
noncollecting museum," with an art- 
for-all attitude showcased in its busy 
events calendar. A partial list of goings- 
on includes "screenings of esoteric hlms 
about seminal hgures in the art world, 
concerts by regional musicians, lectures 
by renowned illustrators, micro-grant 
dinners to help fund local artists, poetry 
readings, bookmaking workshops, a wildly 
popular Lego contest, domino-toppling 
extravaganzas, yo-yo tutorials .♦♦ ” 

Other venues and galleries to explore 
downtown include the Vermont 
Center for Photography, Vermont 
Artisan Designs, the Hooker- 
Dunham Theater and Gallery and 
the New England Youth Theatre. 


SHOPPING 

ooking FOR a Prada handbag? 
Brattleboro is not your kind of 
place. Artsy, quirky and down-to- 
earth, the downtown has few if any 
national chain franchises — a twist, 
like Vermonts absence of billboards, 
that gives the place a delightfully 
uninvaded atmosphere. 

The tapestry of one-off Stores 
includes some independent musie 
and book shops, a rarity now in most 
American downtowns. Turn it Up! 
is a bohemian trove of used CDs and 
pop paraphernalia ("Check out our new 
analog room: cheap vinyl, VHS, 8-tracks, 
45s") and also contains"Back Room 
Audio,” offering used but spiffed-up 
audiophile gear and a listening room to 
try it out. In the Moment Records 
sells morę musie collectibles on Main 
Street. Brattleboro Books bills itself 
as "southern Vermonts largest used 
bookstore,” and book lovers can also 
wander through Baskets Bookstore 
or whodunit haven Mystery on Main 
Street. 

Many other Stores downtown revel in 
the creative spirit. A partial list includes 

Verde for Garden and Home, 
Zephyr Designs (art supplies), 
Beadniks (beads, classic toys), Twice 
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Subscribe to Vermont Life by May i, 2013, 

and be eligible to win a two-night stay and dining experience 
at Burlingtons new Hotel Vermont,* home of two new 
restaurants, Hen of the Wood Burlington and Junipen 
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mntifiil Homes 



CONSTRUCTION & RESTORATION 


Specializing in 

Standing Seam*Copper*Slate Roofing 

■ 

Marshfield, VT 
(802) 279-2417 headwatersconstuction.net 



81 Main Street, Montpelier 
135 Washington Street, Barre 
802 - 229-0345 <$> 802 - 476-6500 


Near Mapie Corner in 
Calais on 139 acres. Four 
bedrooms, 4000 square 
feet, three fieplaces, 
custom butternut kitchen, 
unique siło with study on 
second level. Pond, meadow, 
four stall horse barn with 
water and power. $892,500 


800 - 696 - 14.56 < 3 > HeneyRealtors.com 



GROTON 


802*584-4446 


Custom, energy effkient timberframe 
homes and barns 

Historie barn repairs and preservation 

Crafted using traditional mortise 
and tenon joinery 

grotontimberworks.com 




Serving the Northeast Kingdom Since 1993 

Ontui£ 


5043 US Rte 5 
Derby VT 
802.334.1200 


623 VT Rte 114 
East Burkę VT 
802.626.4222 


Farm & Forest Realty, Inc. 


East Burkę... Beautiful country estate bordering Burkę 
Mountain Ski Area & Darling State Park. Re-create the 
B&B of old with this 1830 s Cape looking over great 
views. Mostly wooded 314 A, trails for XC-skiing, part of 
Kingdom Trails system. Large mapie sugaring potential 
with around 15,000 taps. Out of the way yet less than 20 
minutes from 1 - 91 . $ 850 , 000 . Danu Farm And! orest. 
com. MLS 4193400 


Email: info@farmandforest.com / Web: www.FarmAndForest.com 


Albany... Gracious Vermont Estate blends Old World 
charm with modern amenities. Dream kitchen, cus¬ 
tom cabinets, soaring ceilings, 2 fireplaces, 5 BA, 3 BR, 
library, accessible cupola. Separate art studio & guest 
quarters. Almost 118 -acre with stone walls, trails, pond, 
wildlife galore. Short drive to Stowe, Burkę Mountain 
& Jay Peak. Just 3 -miles to Craftsbury Outdoor Center. 
$ 679 , 900 . Nick@FarmAndForest.com. MLS 413221 5 
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Upon a Time (antiques, consignment) 
and Penelope Wurr (contemporary 
glass). 

For outdoor clothing and gear, 
check Sam's Outdoor Outfitters. 

The storę looks decidedly old-school 
— it started in 1932 selling Army'Navy 
surplus — but prides itself on keeping 
up with the times and is now in its third 
generation as a family-owned business. 
Top outdoor brands are available, and 
free popcorn while you browse. 

And when youre ready for a break 
without spending a dime, take a load off at 
pocket-sized Pliny Park, located at High 
and Main, and watch the world go by. 

OUTDOOR 
RECRE ATION 

T he Connecticut and West 
rivers are ideał for kayaking, 
paddling and fishing (Vermont license 
reąuired for fishing.) Stop in to the 
Vermont Canoe Touring Center 
at 451 Putney Road and let them equip 
you for a day outing in and around 
these historie and beautiful waterways. 
There are also many great places to puli 
off not far from downtown, including 
The Marina Restaurant at the 
intersection of the two rivers. 

The Brattleboro Bicycle Shop 
rents bikes downtown. Maps are available 
across the Street at the Chamber of 
Commerce office, and Staff at the bike 
shop will mark suggested routes for you. 

Try the West River Trail, an old 
railroad bed, for easy mountain biking 
and hiking. It winds north for about 
3.5 miles on the east side of the river 
opposite Route 30. One of the best views 
of Brattleboro is from Wantastiquet 
Mountain in New Hampshire. The 
trailhead is about six-tenths of a mile 
from downtown, reachable on loot over 
the two Connecticut River bridges on 
Route 119. For detailed directions to 
these and other nearby trails, visit 
www.brattleboro.org. # 

— with files from Steyen M. Pappas 
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THE ONLY 100% PALEO DIET COMPLIANT 
BEEF JERKY ON THE MARKET! 

NO PRESERVATIVES. NO SWEETENERS. 
JUST GRASS FED BEEF AND 
ORGANIC SEASONINGS! 

PRODUCED IN VERMONT'S 
NORTHEAST KINGDOM. 
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By Matt Crawford 
Photographed by Caleb Kenna 



W EARING A NAVY BLUE bhzer, 

a striped green and blue tie, 
and with his name tag pinned 
to his right lapel, Bill Stenger 
stands at a podium and speaks 
confidently into the microphones. It is a crowded 
Sept. 27, 2012, news conference being held at Jay 
Peak Resort, and Stenger, president and co-owner 
of Jay, is outlining an unprecedented development 
plan for Vermont's Northeast Kingdom. 

Stenger speaks of raising almost $600 million in 
cash in the next three years. He talks about bringing 
as many as 10,000 jobs to an area economically 
depressed for generations. He details the plans 
for revamping a dilapidated błock in downtown 
Newport, building a large hotel on the shore of Lakę 
Memphremagog and locating two new businesses to 
a manufacturing campus. He speaks of upgrading 
the Newport State Airport and making substantial 
changes at the two ski resorts he owns, Jay and Burkę 
Mountain. He outlines how the money will come 
from prosperous foreign investors taking part in the 
U.S. government’s EB'5 program that expedites the 
visa process in exchange for large cash investments. 

"Its not about skiing,” Stenger says at the news 
conference. "Its about our team economy and the 
development and creation of good full-time jobs for 
thousands of Vermonters." 

The plan is so massive — so rapid, extensive and 
expansive — that its beyond compare in Vermont 
history. Stenger s announcement grabs State, regional 
and national headlines, and politicians from Derby to 
Montpelier to Washington, from all political parties, 
jockey to figurę out how to throw their support 
behind whats ofhcially known as the Northeast 
Kingdom Economic Development Initiative. 

In the wake of Stengers spectacuiar autumn 
announcement, it is optimism — mostly — that 
courses throughout much of northern Vermont. 
Part of that is because its Bill Stenger leading the 
charge, a man whos done this before. Sort of. In 
the last five years, Stenger quarterbacked a $250 
million expansion project at Jay Peak, and the new, 
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wider-reaching development initiative will follow much 
of the same gamę plan rhat reshaped a cold and tired 
ski mountain in northern Vermont into a vibrant four- 
season destination resort. 

It seems reasonable to expect the levels of success 
Stenger attained in the rejuvenation of Jay will be 
mirrored in the larger project, which should reverberate 
throughout at least six northern Vermont counties. 
And if that happens, it means Bill Stenger, a hard- 
working man from central New York who sort of fell 
into the ski industry by happenstance, will have left an 
indelible mark on Vermont's history. Steven Patterson, 
executive director of the Northeastern Vermont 
Development Association, says,“Bill Stenger is going to 
be remembered as a hero.’ 

S tenger, 64, didn t start out aiming to be 
a transformative figurę in Vermont history. A 
graduate of Syracuse University, he briefly sold 
insurance before moving to Vermont in 1973 to work 
with the Eastern Ski Association in Brattleboro. 
He left that post to work in ski area management 
in Pennsylvania, then moved his young family to 
Newport in 1985 after being offered a management 
position at Jay Peak. 

Stenger and his wife, Maryjane, raised their family 
in Newport. His three children — two sons and a 
daughter — went to high schools in the Newport area. 
He remains active in the community where he's lived for 
nearly 30 years, still serving on the board of trustees at 
North Country Hospital. 

It didnt take long for Stenger to realize that Jay 
Peak Resort was in dire need of expansion: When 
Stenger arrived, the Hotel Jay had just 30 rooms. (By 
comparison, the new Hotel Jay and Conference Center 
that opened in 2011 has 176 suites.) But Jays owners, 
the Canadian-based Mont Saim>Sauveur International, 
preferred a conservative course in developing Jay. 

Eventually, Stenger began exploring a new federal 
foreign investor program created by the Immigration 

FIRST WAVE Stenger's plan for the Northeast 
Kingdom rests on the credibility he established 
with Jay Peak Resort. Keyed by the crowd-pleasing 
Pump House Indoor Waterpark (OPPOSITE. TOP), 

Jay was transformed from a sagging ski area 
into a vibrant four-season destination resort. 

Parker Riehle, president of the Vermont Ski Areas 
Association, said the turnaround "is widely viewed 
as a game-changer for the ski resort industry." 


A Grand Plan 


T he $600 million 
Northeast Kingdom 
Economic Development 
Initiative announced by 
Bill Stenger in September 
encompasses a number of 
projects. Heres a look at 
the major components of the 
new plan. The majority of 
the construction is scheduled 
to be underway by 2014. 

JAY PEAK: 

$170 MILLION 

A 100 dwellings and 
84'unit hotel at the 
Stateside base area. 

A New lift installation. 

A A smali medical 
center housing health 
care providers to 
serve surrounding 
communities, 

A New lifts, hotels and 
ski facilities in the West 
Bowl Area. 

BURKĘ MOUNTAIN: 

$108 MILLION 

A Four new mountain 
lodge facilities will be 
constructed over the 
next three years. 

NEWPORT 

MANUFACTURING: 

$124 MILLION 

A A 40-acre research 
campus overlooking 
Lakę Memphremagog. 

A Campus will house AnC 
Bio, a South Korean 
biotech manufacturer. 
AnC Bio will occupy 
90,000 square feet. 

A A family-owned 
German window 


manufacturer, Menck 
Window Systems, will 
occupy 40,000 square 
feet of the campus. The 
Menck portion of the 
project is estimated at 
about $20 million. 

MARINA HOTEL 

& CONFERENCE 
CENTER: 

$100 MILLION 

A A 150'unit hotel 
will be located at the 
Waterfront Plaża on 
Lakę Memphremagog 
with restaurants, retail 
and conference facilities, 
marina and boardwalk. 

NEWPORT 

RENAISSANCE BŁOCK: 

$70 MILLION 

A The city błock adjacent 
to the Orleans County 
Courthouse will be 
acquired and a new 
building constructed in 
the existing space. The 
new building will be a 
mix of residential and 
commercial space. 

NEWPORT AIRPORT: 

$20 MILLION 

A Expand the terminal 
and hangar space for 
regional aircraft. 

A Construct a bonded 
warehouse and Free 
Trade Zonę facility. 

A Recruit a private light 
piane manufacturing 
and repair facility. 
Source: Northeastern 
Vermont Development 
Association. 
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Act of 1990. There were troubles with the fledgling 
program, but as those issues were ironed out, Stenger 
began to see its greater potential. 

In 2008, after morę than two decades at Jay, he 
spearheaded a group of private investors (led by 
current business partner Ariel Quiros — see sidebar) 
that bought Jay Peak from Mont Saint-Sauveur. 
Almost immediately after the purchase, Stenger 
announced an immense revitalization plan for Jay 
Peak, a $250 million project financed mostly through 
EB-5 — the federal Immigrant Investor Program 
he'd analyzed for morę than a decade. EB-5 puts 
foreign investors and their family members on the 
inside track for a U.S. “green card” and permanent 
resident status, if they pledge a minimum of $500,000 
to a commercial enterprise. There are qualifications 
attached to the investment, however: It must spawn 
jobs within two years of the investor being admitted 
into the United States. 

Using the EB-5 money, and in a little morę than 
three years, Stengers vision for Jay Peak became a 
reality. The new hotel was built, the remarkable Pump 
House Indoor Waterpark opened to rave reviews, 
additional housing units were built and sold, and jobs 
for local workers were created. 

"The transformation at Jay Peak is not only a 
stunning renaissance for what was once a relatively 


building BOOM For the planned Northeast 
Kingdom expansion, Stenger will use the same 
federal investment>for-visa program that fueled 
a building boom at Jay Peak. The luminous 
waterpark (LEFT) attracts families, 
while the new Hotel Jay and Conference Center 
(MIDDLE) serves businesses and a rangę of guests, 
including hockey teams, figurę skaters and others 
drawn to the new Ice Haus Skating Arena (RIGHT). 

sleepy ski area many years ago, but is also widely 
viewed as a game-changer for the ski resort industry," 
said Parker Riehle, president of the Vermont Ski 
Areas Association. 

To be surę, there have been speed bumps along the 
way. Jay has been hit with several fines for violating State 
environmental permits in the last decade. And early in 
2012, Rapid USA Visas, the broker that assisted Jay 
Peak in lining up investors for the $250 million project, 
severed ties with Jay, citing concerns over the "accuracy 
of representations madę by Jay Peak." 

The EB'5 program, too, has its share of critics. 
Although a similar initiative has proven widely 
successful in Canada, where foreign money helped 
shape new ski resorts in British Columbia and 
businesses in urban areas, it has been framed by a 
national debate in the United States about immigration 
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The Quiet Backer 

W hile Jay Peak president and 

co-owner Bill Stenger commands the 
share of attention for the $600 million Northeast 
Kingdom Economic Development Initiative, there 
is a quiet, but significant partner in the plan: 

Ariel Quiros. 

Born and raised in New York and now based 
in Florida, Quiros was the key investor in the 
ownership group that purchased Jay Peak in 
2008. He is the founder of the North American 
arm of AnC Bio, the Korean biotech firm that 
will open a facility in Newport and expects to 
employ almost 500 people. Quiros is also part 
of the ownership team that purchased Burkę 
Mountain Resort early in 2012. 

Stenger refers to Quiros as a close friend 
and credits him with much of the strategie 
thinking that helped form the $600 million 
development plan. 

"He has heard me express my feelings about 
this area and the potential here, and he's 100 
percent supportive and eager to see some of the 
things happen,” said Stenger of Quiros."Some of 
the ideas and the contacts in this project are his 
ideas and his contacts.” 


policy. Critics contend it s unfair that wealthy foreign 
investors are allowed to buy their way to the front of 
the immigration linę. "Surę, there are some criticisms 
of the EB'5 program,” said Patterson, who served 
as secretary of Vermonts Agency of Commerce 
and Community Development during part of Gov, 
Howard Deans tenure. "Anything that generates this 
kind of activity is going to grab some attention.” 

But Stenger is undeterred. The EB-5 investment 
program, he said, is key to growing business in an area 
of the State with a long history of high unemployment 
and Iow economic achievement. "The biggest thing the 
EB-5 program gives is the ability for an entrepreneur 
to take a good idea and implement it,” he said. "Its 
that simple.” 

W ith very little prompting, Stenger will 
eagerly discuss the development plan, his 
long-term vision for downtown Newport, 
the number of contractors currently employed by the 
Jay Peak expansion efforts or the EB-5 program. He'll 
even talk about his love of Newport, the mountains 
and the surrounding countryside. Getting him to 
hone in and talk specifically about what compels him, 
however, is a far morę difficult task. 

Patricia Sears is the executive director of the 
(Continued on page 60) 
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Pre-Existing 

Conditions 


In May 2011, Gov. Peter Shumlin signed legislation that 
set the stałe on a path toward its own brand of Health care, 
a made-in-Vermont "single-payer" system that would leave 
no Vermont resident without insurance. Many hurdles remain, 
but the target datę is 2017. Ii successful, the plan would be 
the first of its kind in the country and a historie change in 
the way health care is delivered in the United States. 

By Leslie Wright 


Why did this happen 
in Yermont? 


Illustrated by 
Harry Bliss 



Part One: A Steady Drumbeat 

n 1990, Ethan Parkę was dairy farming in Irasburg, 
running a smali operation with 35 head, 12 miles south oi 
the Canadian border. It was a hardscrabble existence at 
best. He couldn t afford health insurance. His wife had a 
difficult childbirth that, after several trips to the hospital 
and 40 hours of labor, reąuired a caesarean section that 
came with complications. 

The hospital bill induced another kind of pain and 
some frustration. Since he'd be paying every penny, Parkę scrutinized the in- 
voice, which was yards long. Some of the charges seemed astronomical; others 
were puzzling, like $20 for slippers they never saw. 

Five years later, his 5-year-old daughter landed in the emergency room with 
a broken leg, and he got another unpleasant look at the cost of health care. We 
had to pay three different doctors for the diagnosis of broken leg — even though 
the emergency room doc showed me the X~ray, and it was plain to see, Parkę 
recalled. "We paid an amount for the hospital diagnosis, another amount for the 
radiologists diagnosis and a third amount for the orthopedic doctors diagnosis. 
These are things you never see or never worry about if you are welbinsured. But 
when you are a self-pay patient, you are acutely aware of the overcharging and 
unnecessary stuff that goes on." 


Photographed by 
Gary Hall 
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How Vermont came to be at the forefront on single-payer 
health care is a tale of a passionate, persistent and 
sometimes quixotic group of activists. ** 


Parkę didnt need an X-ray to see problems in the 
health care system. While searching for remedies, 
he discovered a book called "In Critical Condition." 
"The finał chapter of that book gave a very detailed 
conclusion that the country needed a universal, 
publicly financed health care system, and although I 
dont think the book uses the term single-payer, that s 
exactly what he described," Parkę said. The book, by 
Sen. Edward Kennedy, was published in 1972. 

In a single-payer system, hospitals, doctors and 
other health care providers are paid for their services 
by one entity, typically a government-run organiza- 
tion, instead of multiple insurance companies, as is 
now the case. 

Proponents believe single-payer is morę efficient, 
morę affordable and a morę equitable way to cover the 
entire population than todays multi-payer system. 
Opponents view single-payer as creating an unnec- 
essary and inefficient government bureaucracy with 
high-risk conseąuences for taxpayers that would also 
erode the ąuality of health care. 

Whatever the benefits and drawbacks of single- 
payer, the fact is that Vermont is vigorously pursuing 
it. An act of legislation signed in 2011 aims to deliver 
a single-payer health care system to all 626,000-plus 
Vermont residents by 2017. Many important aspects, 
including how such a system would be financed, are 
still to be determined. But if it unfolds as envisioned, 
Vermont would be the first State to diyorce the only 
health care system most Americans have known, 
replacing it with one much morę familiar in other 
parts of the world, and, some believe, paving the way 
for the country. 

"II Vermont can pass a strong single-payer system 
and show it works well, it will not only be enormously 
important to this State, it will be a model," said 
Vermont Sen. Bernie Sanders, an Independent who 
has pushed single-payer for decades. "If we do it and 
do it well, other States will get in linę and follow 
us, and over years, it will take years, we will have a 
national system." 


That Vermont is trailblazing may not be so sur- 
prising, at least to students of Vermont history. Ver- 
mont has led the way on many major social changes, 
dating back before statehood, when the Republic 
of Vermont's constitution abolished slavery in 1777. 
(Vermont wouldnt become a State for 14 years, and 
slavery wouldnt be outlawed for another 88.) Vermont 
was a leader in environmental regulation when Act 
250 was adopted in 1970, a law still in effect today. The 
State was the first to recognize civil unions in 2000. 

How Vermont came to be at the forefront on 
single-payer health care is a tale of a passionate, 
persistent and sometimes quixotic group of activists. 
Among them are a dairy farmer, a doctor and a 
college professor who kept up a steady drumbeat 
— hosting forums, mailing newsletters, organizing 
rallies, arranging dinners in their homes, testifying 
to lawmakers and even helping draft legislation. They 
rode out early attempts at change that failed miserably 
and kept trying until slowly, eventually, over decades, 
the stars began to align and their dream was within 
reach. From the late 1980S through to today, a core 
group never stopped writing and meeting and speaking 
and believing that change could happen. 

Parkę was one of the core activists. He was in on 
the ground floor, motivated by his experiences with his 
family s health care. A lanky, soft-spoken Vermonter, 
Parkę immersed himself in learning about the health 
care system and possible alternatives. In the 1990S, 
he would serve as a low-income representative on a 
State board that scrutinized hospital expenditures. 
He didnt consider himself an activist like some 
single-payer advocates who had been organizing on 
other progressive issues. He just felt compelled to 
act because the system seemed so dysfunctional and 
he saw the potential for change. He saw strength in 
numbers because he was not alone in his struggle to 
pay medical bills. "It was a lot of the people I knew 
in the Northeast Kingdom, a lot of self-employed 
people, farmers, small-business people, loggers. 
They all had their stories of dealing with the health 

(Continued on page 68) 
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CLOCKWISE FROM UPPER LEFT: 

Ethan Parkę was a dairy farmer, scraping 
by wifthouft healłh insurance, when ftwo family 
medical emergencies motivated him to try to 
change łhe system. "I just felft there is a beftfter 
way to do this, a morę eąuitable way. I thought 
maybe we could work on something in Yermont." 

Ellen Oxfeld, an anthropology professor, 
madę activism personal. She won people over in 
intimate settings, such as dinners at her home 
with lawmakers and community leaders. 

~>r. Deborah Richter moved her practice from 
[falo, N.Y., to Vermont to take advantage of 
its human-scale politics. In the push for single- 
payer, she spoke to every Rotory Club in the 
state and gave 500 tallcs overall across 11 years. 
"I consider it kind of like trying to get a patient 
to quit smoking. It doesn't just happen after one 
try. It happens after seven tries, and we'll keep 
trying until it works." 
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in this 
together 

A mountain łown finds a way to revive its generał storę 

By Tom Slayton | Photographed by Richard W. Brown 


THE TINY HAMLET OF NoRTH ShREWSBURY 

is a true mountain town. At nearly 2,000 feet in 
elevation, it is the most remote village in the town of 
Shrewsbury, perched on a curve in the road, high in the 
southeastern foothills of Killington and Shrewsbury 
Peaks. Itą. a picturesąue place, 13 uphill miles from 
Rutland, a collection of white-clapboard houses, a 
school, a smali church, a red barn — and Pierces Storę. 

For morę than 100 years, the center of community 
life in the village was Pierces. The rambling white 
building with the wooden sign proclaiming, "W.E. 
Pierce, Groceries” was the place people went to'do their 
trading ,” to be surę. It was also the place where they met 
their neighbors, caught up on town news, heard about 
upcoming meetings, swapped stories and let their kids 
buy penny candy. The post ofhce was there. And so was 
much of the heart of Shrewsbury itself. 

Thats why, when the storę closed some 20 years ago, 
people felt they were losing a lot morę than just a place 
to buy groceries. It was, several said, as if a vital piece of 
their little mountain town had suddenly gone missing. 

The 1,100 residents of Shrewsbury live seat' 
tered across the foothills of the Coolidge Rangę of the 
Green Mountains and along the Mili River in the valley 
below. They are mostly working people — farmers and 
woodsmen, commuters to Rutland and Ludlow, crafts- 
men, and others who work out of their homes. Sally 
Deinzer, who moved to North Shrewsbury 12 years 
ago, said she was immediately struck by the friendliness 
and community involvement of the townspeople. But 
two developments, her Shrewsbury neighbors told her, 
eroded that vivid community life: the loss of the tradb 


tional town meeting in the early '8os — Shrewsbury 
now votes by ballot — and the closing of Pierces Storę. 

The storę had been run for generations by the 
Pierces, a beloved local family, but by the 1980S, business 
had slumped, and in 1993, Marjorie Pierce, then 90, was 
forced to close the storę. Still, Pierce did not give up, 
ultimately joining forces with The Preservation Trust 
of Vermont, an organization that preserves historie 
buildings and places in Vermont, with the hope of one 
day reopening the storę. Paul Bruhn, executive director 
of the trust (and Vermont Life board member), says 
that because North Shrewsbury is such an unspoiled 
and classic Vermont village, his organization decided 
to step outside its usual methods and accept ownership 
of the building. "We committed to doing everything we 
could to help reopen the storę because of its importance 
to the village," Bruhn says. 

With that, the storę entered a period in limbo. 
The trust madę major repairs and upgrades, and 
the building was overseen by a caretaker. But some 
factors seemed stubbornly unchanging — the remote 
location, the sparse population — and those factors 
claimed another privately run storę near town in 
the interim. “We quite honestly didnt believe that a 
(privately owned) storę would fly in the area," says 
Deinzer, part of a group of residents who kept working 
to find a solution. 

Finally, as so often happens in Vermont, it was an 
albin-this-together idea that provided the spark. The 
storę would be turned into a community co-op. 

For organizers, a trust fund was waiting to be 
tapped — a fund that Marjorie Pierce, in her foresight, 
had set up with the Preservation Trust and the Yermont 
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Storę manager K.P. Whaley 
describes Pierce's as a place 
to get morę than a loaf of 
bread. "It's a fresh-baked loaf 
of bread. It*s your neighbor's 
beef, your neighbor*s eggs.'* 
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Community Foundation. In addition, the organizers 
applied for and received a $30,000 grant from the 
Vermont Community Foundation to get the co^op 
project rolling. A local fundraising campaign produced 
another $30,000. Volunteers stepped forward to help 
run the storę. And in August 2009, the lights came on 
again at Pierce's."The only way we could make it work," 
says Deinzer, now head of the Stores board of trustees, 
"was with a community-based organization." 

Today, Pierce's Storę is still run as a business 
— the building is leased to the co-op by its owner, the 
Preservation Trust — and is owned by its members, 
from about 200 households, the majority of which 
are in town. Members pay an annual fee of $20, which 
entitles them to a share of ownership, participation 
in the governance of the organization and a 2 percent 
discount at the storę. There are regular meetings of the 
board, and an annual meeting, but morę important, 
some 20 people work as unpaid Staff. Their donated 
labor means that the Stores livedn manager, K.P. 
Whaley, gets a break — burnout claims many owners 
of Vermont generał Stores — and the storę does not 
have to carry the typical costs of part-time clerks and 
other workers. Community members donate prepared 
meals, for sale on Friday nights, and the storę has also 
become a market for local food. 

"Its not just a place to get a loaf of bread," says 
Whaley. "Its a fresłvbaked loaf of bread. Its your 
neighbors beef, your neighbors eggs. Co-ops are 
incredible institutions." 

Bruhn says he is heartened to see strong community 
bonds set the storę up for the futurę, "and I think 
Marjorie Pierce would be very pleased with the way 
things have worked out." 

OPPOSITE PAGE, CLOCKWISE FROM LEFT 
The gas pump remains frozen in time, 
but otherwise. Pierce's is up and running, 
with fresh local produce available along 
with food provided by co-op members and 
volunteers ( such as baker Rob McKain and 
Donna Marzilli of the dęli counter. 

THIS PAGE, TOP Penny candy attracts 
a customer. 

BOTTOM The Long Trail passes nearby, 
so hikers freąuently stop in for supplies 
and refreshment. 
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The Ongoing Conversation 


By Melissa Pasanen | Photographed by Jerry S 


w o p e 



s the primary host of “ Vermont Edition/ Jane Lindholm sits at the heart of 

Vermont's evolving story. Newsmakers, artists, scientists and Vermonters of every stripe 
join her in the Vermont Public Radio studio, creating a live town meeting of the 
airwaves for 43,500* weekly noon-hour listeners and thousands morę during the 
7 p.m. rebroadcast. Lindholm is known for her warm, educated and insightful approach, but 
the 34'year-old has also proven she can play“6o Minutes”-style hardball when necessary. 

Here, Lindholm discusses how she ended up back in Vermont and the perspective her job 
gives her on the State. 


VL: You ’ve lived in New England 
and Los Angeles, Africa and 
South America, among other 
places, yet you say you’ve always 
felt your roots are in Vermont* 
Why is that? 

JL: I was born here, and its always 
been a place that Ive come back to even 
though I only lived here fulbtime until 
I was 8. My mother has moved around, 
but my father has been here my whole 
life. Theres always been a little bit of 
pride saying/Tm a Yermonter." Theres 


this idea of people being independent, 
caring, curious about naturę and the 
environment and our landscape, and 
trying to think very carefully about the 
kind of place we want this to be and 
how we want to live. 

VL: Vermont has developed 
various initiatives over the 
last several years to try to 
attract people like you: young 
professionals with a Vermont 
connection who have left the State 
for their education or career. 


You yourself said that you never 
thought thered be a job here for 
you. Would you encourage others 
to return and what advice would 
you give the State? 

JL: I understand that it can be 
difficult to move back here, that 
there is a lack of opportunity for 
some people. My husband, who 
worked in the pharmaceutical 
industry, has not found work here 
in his field, but I think that would 
be the case in any rural place, and 
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it won t change unless we decide we 
want Vermont to be a different kind 
of place. In fact, when you look at 
Vermont's history, the sheep farmers 
in the i8oos were worried about 
youth flight, so this is not something 
unique to our generation. 

Thinking broadly about some of 
the issues, educational opportunities 
can certainly attract and keep young 
people, especially if they match 
Industries that are in the State. 
Enough housing so that young people 
can afFord to rent a place will help. I 
would absolutely encourage people 
who want to move back here to find 
a way, but my first advice to young 
people is,“Leave!” Its helpful to know 
that you want to be here because 
youve tried other places. 

VL: You were in D.C. on 9/11, 
on your fifth day of work as an 
intern production assistant for 
National Public Radio. How has 
that shaped you? 

JL: I was on the subway underneath 
the Pentagon coming out from the 
tunnel, and I watched the Pentagon 
blow up. It was hugely traumatic and 
scary, and my job at NPR was to cali 
the families of victims of some of the 
flights and that was ... awful. It was 
a pretty huge and all-encompassing 


cultural news story to have as your 
first entree into journalism. Its madę 
me sensitive to the people I talk to for 
any kind of story. Even when were 
doing stories on fairly banał subjects, 
theyre still about people and peoples 
lives. That s something I carry with me 
all the time. 

That year was rough. One of my 
best friends had been killed in Peru 
just a few months before, and I was 
still reeling from that. Then two other 
Harvard classmates died and then 
9/11. For a while, I thought that maybe 
I shouldnt travel, maybe I shouldnt be 
adventurous any morę. Surprisingly, 
it was actually getting mugged at 
gunpoint about 
a year later that 
snapped me out 
of that. I realized 
that bad things 
can happen and 
you dont have to 
die; its madę me 
think about what 
I want to get out 
of my life, not 
knowing how 
much time I'm 
going to have. 

VL: Despite 
your solid 
public radio 


credentials with NPR and Ameri- 
can Public Medias“Marketplace,” 
John Van Hoesen, VPR’s vice 
president for news and program- 
ming, acknowledged that it was a 
risk to hire you initially. Why do 
you think they took the risk and 
to what do you owe your success? 

JL: [She laughs.] Weil, I owe a lot 
of my success to VPR for taking that 
risk. I think it definitely helped that I 
was from Vermont. It was a huge risk 
for me, and it was a huge risk for the 
station to put somebody who didn t 
have a lick of live radio experience in 
front of a microphone. I hope that 

they saw someone 
who was curious 
and professional 
and, while young, 
had had a lot of 
experiences. I hope 
they saw potential 
to grow and some¬ 
body who was able 
to learn quickly. 

You have to be 
curious to do this 
job well; you have 
to be interested in 
people and what 
they say and why 
they behave the way 
they do. 


FACT FILE 

Jane Lindholm: “Vermont Edition” 
host, August 2007 to present 
Born: East Middlebury 
Hometown: Monkton 
Education: 2001 bachelors degree 
in anthropology, Harvard 
University 

Career highlights: Research writer, 
assistant editor and contributing 
author for Lets Go Travel Guides; 
production assistant for National 
Public Radio s “Talk of the 
Nation,”“ Weekend Edition” and 
“Radio Expeditions”; director/ 
associate producer for American 
Public Medias“Marketplace” 
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The Green Mountains are just 
the beginning of our color palette. 


VL: Shay Totten, a former political 
columnist for Seven Days, said that 
the role you took on was important 
because “VPR needed something 
morę than the old white guy reading 
the news/’ What do you think 
youVe been able to contribute to the 
mix at VPR? 
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Cottages, Independent Living, Residential Care 
and Rosę Lane Memory Care. 

Cali to Schedule lunch and a tour. 

802-447-7000 • 300 Village Lane, Bennington, VT 

www. emeńtus. com 


JL: I think one of the things that is so 
exciting about journalism these days is 
there are so many different people doing 
it. VPR was already initiating a total 
change in format, and I came in at the 
right time. What I hope I bring is a fresh 
perspective, somebody who s got some 
roots and history here in Vermont but 
has lived outside for a long time. I dont 
try to fabricate a personality for the show. 
It s all about letting the topics shine. It s 
my job to bring them out into the open, 
to be a voice and a proxy for the listener. 

VL: YouVe covered topics from 
Tropical Storm Irene to same-sex 
marriage to in-depth examinations 
of cultural icons like hunting* What 
do you see as some of the defining 
issues of our time? 

JL; What s most interesting to me is 
that a lot of the issues are not new. The 
angles are new, the players are new, 
sometimes the specific news hook is new, 
but Vermont has struggled with the same 
issues for a long time. Since Vermont 
became a State, people have been worried 
about brain drain and youth flight. The 
billboard law of 1968 was big news then 
and its still big. Those are just two stories 
in the ongoing theme of what kind of 
place does Vermont want to be and how 
does it preserve a rural character while 
still having a tax base, having people who 
can live here and support families. How 
do family farms survive and what role do 
they have? Again, another issue that has 
been with us for a long time. I think well 
probably always struggle with them. 
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VL: What is the most challenging 
topie for you to cover? 

IL: I really like covering politics, and I 
like that Im able to push political guests 
on the program, but it is a challenge. 
Politicians want to stay on their talking 
points, and the role of the journalist is to 
try to get a real answer, and sometimes 
you have to make them a little bit 
uncomfortable. You have a limited 
amount of time in a live broadcast and 
some politicians can stall for a very long 
time, so it s hard to strike the balance 
between asking a ąuestion respectfully 
and being aggressive about it. But I enjoy 
that challenge. 

VL: What is the biggest myth 
about Vermont? 

JLs It frustrates me that Vermont 
is often portrayed as a little bit of a 
behind-the-times, ąuirky, rural place 
fuli of ex-hippies and people who are 
a little bit unsophisticated. Vermont s 
a lot morę complicated than people 
imagine outside of the State, and I 
think thats probably true of every 
State. I wish that people understood 
how much Vermonters wrestle with big 
ideas and how many different kinds of 
perspectives there are and that things 
like town meeting day aren t just this 
ąuirky holdover from prerevolutionary 
days, that they matter in people s lives, 
but theyre not perfect either. 

Vermonters also like to think that 
were this place fuli of super-helpful 
people, and it s true in a lot of cases, but 
I think we have to work to keep it that 
way. I think Vermont is a wonderful, 
warm and welcoming place, but we do 
ourselves a disservice if we think we dont 
have cultural issues and cultural differ- 
ences that we need to work through. You 
have to work on community. # 

(Remarks have been editedfor space.) 

*Copyright Arbirron Inc. Spring 2012 persons 12+ Monday-Friday 
noon-i p.m. audicnce cstimatc. 
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Over 20 years of shaping Vermont y s 
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802.434,3500 www.landshapes.net 


vermontlife.com 


spring 2013 


5i 











Capitol Plaża 

Hotel & Conference Center 

Central Vermonts Premier 
Hotel & Conference Center. 
Exceptional hospitality and comfort. 
Voted"Best Hotel” in Central Vermont. 

■ 

Montpelier, VT 
(800) 274-5252 capitolplaza.com 


Visitor 

Information 

Center 


MOUWTAIN T@P 


| 

1 

Uhm t kesorT;.^ 


LONGTRAIL 

Overlooking majestic mountains 
and a sparkling lakę, our Resort offers 


A rustic country inn with 

"breathtaking views,” casual dining, 


candlelit dining, award-winning chef, 

endless outdoor adventures year-round. 


fireplace suites and Irish Pub with 

Close to Killington. 


live musie on weekends. 

■ 


■ 

Chittenden, VT 


Killington, VT 

(802) 483-2311 mountaintopinn.com 


(800) 325-2540 innatlongtrail.com 



A unique summer camp for boys 
ages 10-14, located on 135 acres 
in the heart of the Green Mountains. 


CuTTINGSVILLE, VT 
(802) 446-6100 nighteaglewildemess.com 


Vermont Mountain Błke Association 


There are riding opportunities for 
everyone among Vermonts 800+ miles 
of single-track. Please visit our website 
for membership opportunities. 


VMBA.ORG 
(802) 342-7568 


j.moRGflns 


/4 Montshire 

jpr 


m ?mMuseum of Science 



Award-winning 100-acre science center. 


Over 140 hands-on exhibits indoors 

Yermont’6 Cutting-Edge Steakhouse 


and out; daily programs; special events; 

Unmatched Steaks with 


visiting exhibitions; Museum Storę. 

a perfectly matched new atmosphere. 


Open 10 a.m.-5 p.m. daily. 

■ 


■ 

Montpelier, VT 


Norwich, VT 

(802) 223-5222 jmorgans.com 


(802) 649-2200 montshire.org 



Full-service RV sites ♦ Pull-thru sites ♦ 
Tent sites on river ♦ Quiet Park ♦ 
Free Wi-Fi ♦ Cable ♦ Dog Friendly 
We cater to adults. 


St. Johnsbury, VT 
(802) 748-4334 mooserivercampground.com 



The Inn at 
Shelburne Farms 

jBH 

Open May 10 - October 21, 2013, 
for breakfast, dinner, 

Sunday brunch, Sunday suppers 
and overnight accommodations. 

■ 

Shelburne, VT 
(802) 985-8498 shelburnefarms.org 
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Plus 


Near Ben & Jerrys & Stowe: 

84 rooms/suites, some with Whirlpool, 
fireplace, views. Cafe, activity/fitness center, 
pool. Wi-Fi; Continental breakfast; 
kids stay free. 

■ 

Waterbury, VT 
(800) 621-7822 

bestwesternwaterburystowe.com 



Snów Goose 
Inn 


Moimi Snów. V 7 


Boutique hotel near 
the base of Mount Snów. 
Antique-appointed rooms, 
fireplaces, Jacuzzis. Pet-friendly. 
Wi-Fi, cable TV, private baths, A/C. 

■ 

West Dover, VT 

(888) 604-7964 snowgooseinn.com 



Set on 150 mountainside acres 
overlooking the famous Battenkill. 
Romantic rooms with views. Fresh local 
cuisine, gala weddings, restful retreats. 

■ 

Arlington, VT 

(802) 375-6516 westmountaininn.com 


inlormation 

Center 


I 



OPEN 7 DAYS A WEEK 

Lunch, Dinner & SuncUy Bmncb, too: 

Putney Road Brattleboro, Vermont 


VermontMarina.com 


r■“ Jl" Scan QR for our Menus & morę! 

MifeM 802-257-7563 


Find uson 

Facebook 


TheiMaknA 

K 3 


Seafoo4 & Burgecs 

On the Wafel 



MIDD 

mm 

FEST 


The Vermont Beer, Winę & Cheese 
Festival is an annual event. 

Join the festivities, sample Vermont's finest 
products, support good causes. 


Middlebury, VT 
middsummerfestival.com 



MINI VACATION 

Unwind with 2 to 4 nights of 
outdoor fun and spa amenities. 


jump Start 

C ETAWAY 

Learn how to live healthy in 
this 5 to 10 night package 
designed to help you lose 
weight, de-stress and get 
stronger. 


WEIGHT LOSS 
RETREAT 

An extended program of 11 or 
morę nights empowers you to 
make realistic, permanent 
changes in your eating habits 
and lifestyle. 


Packages from $219 pp/pn 

includes healthy meals, lodging, 
amenities & hiking spa program 


1 Jimmy LeSa/jjeA 

/ Neygfife) 

^ '^WknfySpa 


% 


*blłshed I 9 


f s/ *^ountains I 


802 - 353-2954 

NewLifeHikingSpa.com 


“Top IO Awardfor Outdoor Adventure, 
Affordability, Hiking. Weight Loss, Fitness 
& Going Solo ” (SpaFinder ) 

“Best Place to Rejuvenate ” 

(Yankee Magazine) 

“Top 10 Fitness Vacations in the World" 
(Today/MSNBC) 

"Ul Spa in New England" (Spaś of America) 


"Qne of Fqur Great Weight Loss Spaś" 
^ ^ (Herftfh eonu 
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cooking in season 



With rcc ip e -test ing ass i stance by 
Sarah Strauss 
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cooking in season 





velist Tom Robbins wrote in his 
1984 work, “Jitterbug Perfume.” “The beet is what happens 
when the cherry finishes with the carrot.... The beet is the 
ancient ancestor of the autumn moon, bearded, buried, all 
but fossilized.” 

Vermont chef JefF Egan likes to recall Robbins prose 
because Egan, too, is a believer in beets. “They are one of 
those ugly-beautiful things with their earthy, funky flavor,” 
Egan says.“And when youre cookingseasonally in Vermont, 
they are something you have a lot of during winter and early 
spring when you dont have much else to choose from.” 

Over his varied cooking career in Vermont and beyond, 
Egan, chef and kitchen manager at Hunger Mountain 
Co-op in Montpelier, has deployed beets in many ways. 
He appreciates how the deep earthiness of beets pairs with 
syrupy balsamie vinegar and tangy goat cheese, how well 
they work in a classic borscht soup and how their sweetness 
shines through, even in ice cream. 

Egan also loves how beets can simply be wrapped in foil 
with a drizzle of olive oil and salt and pepper and roasted 
while he spends time on other things. 

You pick up a beet and it just smells like dirt,” Egan 
acknowledges,“but roast it, and the moisture and sweetness 
come out." 

Critics and fans of beets agree on one thing: their 
earthiness. 

“Beets taste like something that came from deep inside 
the ground,” says 15-year-old Lindsay Legault-Knowles, 
who admits that she is not a huge beet fan. Legault-Knowles 
is a member of the 2012 Junior Iron Chef team from Bellows 
Free Academy Fairfax. She was not the only one on the 
team who had mixed feelings about the vegetable when they 
brainstormed recipes for the fifth annual statewide evcnt, in 
which students compete to create a healthy, delicious dish 
that features locally grown ingredients and could be served 
in a school cafeteria. 
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Mooove it... 

FREE 

Vermont 

vacation 

planning 

resources 


ERMON 


Vacation Guide 


Summer/Fill 2013 
Compli men tary 


. | 

ww.VisitVT.com www.VeimontVa<ation.com 
I fermonfi Official I '(Kation Guide YERMOŃT 


VisitVT.com 

802 - 223-3443 

info@vtchamber.com 
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cooking In season 


i% cups wheat berries, 
preferably hard red 
2 tablespoons sunflower 
oil or other neutral 
vegetable oil, divided 
i pound beets (about 
3 medium), prefer- 
ably a mix of red 
and golden 



2 teaspoons coarse kosher salt, plus 
morę to taste 

Good dash ground cloves 
V 4 cup orange juice 
l A cup currants (or coarsely chopped, 
dried Vermont cranberries) 

Vi smali red onion, minced 
i*/2 cups loosely packed, roughly 
chopped parsley 

Vi cup chopped walnuts, lightly toasted 

3 tablespoons red winę vinegar (or 
Vermont cider vinegar) 

Freshly ground black pepper 

Bring four quarts of well-salted water 
to boil in a large, heavy-bottomed pot. 
Rinse the wheat berries well and add 
them to the pot. Reduce heat to medium 
and simmer uncovered, stirring occasion- 
ally, about 40 minutes to one hour until 
tender (they will still be chewy). Drain 
and toss with 1 tablespoon of the sum 
flower oil in a large serving bowl. 


The BFA Fairfax team credits Morgan 
Marnell, who graduated last year, with 
the idea for their Pretty in Pink pancakes, 
which earned them a Lively Local award 
from the panel of judges (that included this 
writer) for the recipe that best highlighted 
Vermont foods. 

Team member Ben Tague, 15, says hes 
always liked beets, although he was not so 
surę about them in his pancakes. But as the 
group refined the recipe, they grew on him. 
"Now I really like them and make them at 
home,” he says.“I think we won because we 
creatively put beets to use." 


Roasłed Beeł and 
Wheat Berry Salad 

Adaptedfrom chefJeffEgan, kitchen manager 
for Hunger Mountain Co~op, Montpelier 


E gan offers this nutty salad 
with sweet nuggets of beet and dried 
fruit in the co-ops grab-and-go case, 
where it is a perennial 
favorite. Wheat berries are 
simply unmilled kernels of 
wheat, which cook up to a 
pleasantly chewy texture. 

They are usually available 
in the bulk bins of co-ops 
and natural food Stores. 

Any variety will work in 
this recipe, although some 
will cook slightly faster. 

We prefer the hard red 
wheat berries grown by 
some Vermont farmers. 

You can also use wild or 
brown rice in place of the 
wheat berries. 
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Where Vermont entrepreneurs offer 
their arts, goods and expertise 



Blaclcthorne forge 

Handcrafted metal scuplture 
for home and garden 

■ 

Marshfield, VT 
(802) 426-3369 blackthomeforge.com 


WfLD &-W©©LLY WEEKEND 


solmate 

Your I.ost Resortfor Flberlicious Furt ! 

ApriI 27,28,2013 


|§°cks" 

Vendors, Free Demonstrations, Classes, 


Mismatched socks for adults, 

Door Prizes. Presented by 


kids & babies. Knit in the USA 

Six Loose Ladies Yarn & Fiber Shop 


with recycled cotton yarn. 

at The Pointę Hotel, Route 103. 


these are always a unique gift. 

n 

Proctorsville, VT 


South Strafford, VT 

(802) 226-7373 sixlooseladies.com 


(802) 765-4177 socklady.com 


YERMONT 



Creative Custom Framing, 

Prints, Plaque Lamination, 
Vermont-Made Tables. 

We Can Frame Anything! 

■ 

South Burlington, VT 
(802) 863-3099 vermontframegame.com 
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Perfomitmces, Programs, Author Visits, 


Vermont Crafts Council 

Open Studio Weekend 

Residencies, Workshops. Award-Winning 
Audior, Storyteller, Eduaitor 8i Musidan. 
Creator/Q)-Author,“Keepers ofthe Earth 'series! 


Vermont artists will open their studios to 
the public during Open Studio Weekend, 
Memoriał Day Weekend, May 25 8C 26. 

■ 


■ 

P-E-A-C-E.NET 


Montpelier, VT 

(802) 649-1815 


(802) 223-3380 vermontcrafts.com 



artisan 
gifts 




97 State Street 
Montpelier, VT 05602 

( 8021 - 371-5020 

inspiredcreationsvt@gmail.com 

www.INSPIREDCREATIONSYTcom 


Handcrafted New England Gifts 

New England Bells 
Mapie Products 
Blown Glass 
Woodwork 
Ironwork 
Ceramics 
]ewelry 
TShirts 
And Morę.. 
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Fresh 

1 ‘astries 


(iourmel 
(o go... 


436 Western Avenue 
. Brattleboro. Vermont 

J&M 802-257-9254 

www. vermontcount rydel i .com 

We’re open 7am-7pm everyday 


Veraiont 

Products 


Vermont 

Country Deli 



i sports camps Kj 
at Teela-Wooket 


802 - 860-2005 

info@windridgecamps.com / 
www. windridgecamps. com 


Highly specialized tennis, soccer & 
horseback riding withln a traditional 
New England camp setting. 


Unique 

experience for 
children! 


While the wheat berries are 
cooking, preheat the oven to 350 F. 

Peel the beets and cut them into 
smali cubes about ^-inch square. In 
a rimmed baking sheet or shallow 
roasting pan, toss the beet cubes with 
the remaining tablespoon of sunflower 
oil and 1 teaspoon of the kosher salt 
and sprinkle with the ground cloves. 
Roast for about 25 to 30 minutes until 
the beets are tender. 

In a smali bowl, pour the orange 
juice over the currants and soak for at 
least 10 minutes to soften them slightly. 
Add the roasted beets to the cooked 
wheat berries with the minced red onion, 
chopped parsley, toasted walnuts and 
currants with orange juice. Stir in the 
red winę vinegar and add the remaining 
teaspoon of salt and freshly ground pep- 
per to taste. Serve at room temperaturę. 
Serves 4 to 6 as a side dish. 

Pretły in Pink Pancakes 

Adaptedfrom 2012 Junior Iron ChejTeam 
Fairfaxfrom Bellows Free Academy Fairfax: 
students Lindsey Legault-Knowles, Morgan 
Marnell, Aman Saini and Ben Tague, coached 
by teacher Sue 0 ’Brien. 

1 t's hard to resist cooking 
these magenta-hued pancakes in 
heart shapes. (Yes, theyd be perfect 
for Valentine's Day.) The recipe was 
inspired by a favorite whole-wheat 
pancake recipe combined with an idea 
from Jessica Seinfeld s "Deceptively 
Delicious” cookbook, which suggests 
adding grated apple and beet puree to 
packaged pancake mix. Whatever shape 
the pancakes take, adults and kids alike 
will fali in love with them, although you 
might want to wait until after they do 
to reveal the secret ingredient. 

2 medium red beets (about 9 ounces) 

1 cup whole-wheat flour 
2 A cups all-purpose flour 
% cup plus 2 tablespoons toasted 
wheat germ 


\Vi teaspoons baking powder 
Vi teaspoon baking soda 

1 teaspoon cinnamon 
34 teaspoon fine salt 

2 eggs 

2 to 3 tablespoons mapie syrup 
(depending on how sweet you 
like things) 

2 teaspoons pure vanilla extract 
2 tablespoons butter, melted 
2*/2 cups buttermilk 

1 cup grated apples (about two 
medium apples peeled and 
coarsely grated) 

2 to 3 tablespoons canola oil, for 
frying pancakes 

Trim the beets, but do not peel 
them. Boil them in water on the 
stovetop, or steam them in a microwave 
until a knife pierces them easily. Cool 
slightly and then peel and chop coarsely. 
Puree the beets until smooth in a blend' 
er or food processor. (Add a tablespoon 
or so of water if necessary.) Measure out 
Vi cup of puree and set aside. 

In a large bowl, whisk together the 
whole-wheat and all-purpose flours, 
wheat germ, baking powder, baking soda, 
cinnamon and salt. In a medium bowl, 
whisk together the eggs, mapie syrup, 
vanilla extract, melted butter, buttermilk, 
beet puree and grated apple. Make a well 
in the center of the dry ingredients and 
stir in the liquid ingredients just until 
they are well blended and no pockets of 
flour remain. 

Set a large frying pan over medium 
heat and add 1 tablespoon of oil to the 
pan. When the pan is hot, ladle scant 
34 -cupfuls of batter onto the surface, 
spreading them as necessary to about 3 
inches in diameter. Cook about 3 to 4 
minutes until bubbles form on the tops 
of the pancakes and then flip them to 
finish cooking for another 2 to 3 min¬ 
utes. Repeat, adding oil to pan as neces¬ 
sary, until batter is used up. Serve pan¬ 
cakes hot with Vermont mapie syrup. 
Makes about two dozen pancakes. # 
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Kurnhattin 

/( 9%o/nę/or G/u/c/rm 

Kuru I lattin liomcs lran?forms tlic* livc 
li i Id ren and llieir familii-s forcver. 

www.łielpforkicłs.or^ 


We live in uncertain financial times. 

Many seniors are wondering how they 
can ensure that their assets continue to 
generate needed income into the futurę. 

A gift annuity from Kurn Hattin can do 
just that, all while helping children in need. 

Consider that the average CD yield nationwide 
is currently under 2%. if you loch in long term, 
you might earn 2.3%. But why would you? A gift 
annuity will pay you a handsome income for life 
and hest of all, your payments are SAFE, guaranteed 
hy Kurn Hattin s assets. The older you are, the higher 
ratę we will pay you. A second annuitant can he added, 
though this will yield a lower ratę, as may he the case if 
appreciated securities are used to fund the gift annuity. 

A Better 

liwestment 


Kurn Hattin Charitable Gift Annuit 


Cali Conn ie Sanderson for a confidential illustration tailored to 
your circumstances, 802-722-4719, x6963, connies @ sover.net 


The dividend; 


s are priceless 


The State °f Uermont 

place... the possibilities. V wl I ■ I Ł 


For the people... the place... the possibilities. 


JOBS in N/ERMONT STATE GON/ERNMENT 


Working for the State of Vermont is an opportunity to help protect, preserve and enhance the 
exceptional quality of life we share in Vermont. State Government offers a wide variety of career paths 
with tremendous opportunities for growth. In State Government, everything we do supports Vermonts 
people, places and traditions. The total compensation package is excellent, with pay and benefits 
designed to meet your health and financial needs, improve your quality of life and support balance in 
your home and work life. 


Nowhere in Vermont will you find so many opportunities with one employer. Explore the 
opportunities in our Career Center at: http://humanresources.vermont.gov/career_center. 
The State of Yermont is an Equal Opportunity Employer. 


www.vtstatejo bs. inf o 


YERMONT 


(Continued from page 39 ) 

Newport City Renaissance Corporation, 
a nonprofit organization tasked with 
promoting and improving Newport and 
the surrounding area. She worked closely 
with Stenger on the expansion of Jay 
Peak and is now in his inner circle as his 
plans come into sharper focus for a new 
downtown Newport. “He's a visionary," 
Sears said, “whos not afraid to do the 
hard work required to make his visions 
a reality." 

Stenger has already struck a deal 
to transform the rundown Spates 
Błock in Newport. Under the plan, it 
will become the Renaissance Błock, 
a six-story błock featuring a mix of 
commercial and residential units. There 
are also plans for a revamped marina on 
Lakę Memphremagog and a new 150 - 
unit hotel. 

Working as directly as she does 
with him, Sears has become familiar 
with Stengers ambition. “Bill really 
does feel passionately about the futurę 
of the Northeast Kingdom/' Sears 
said. “Newport is where he lives, and 
its very near and dear to him. With 
that afFection comes a very strong sense 
of responsibility. As he expands his 
resorts, he really does want as many of 
us who also work, live and play here to 
benefit accordingly.” 

Like Sears, Riehle of the Vermont 
Ski Areas Association has worked hand 
in hand with Stenger in recent years. 
And like Sears, Riehle contends its 
Stenger s unwavering commitment to his 
community that makes him tick. 

“He has seen firsthand how 
economically challenged that part of 
Vermont has been,” Riehle said, speaking 
of the three counties in the Northeast 
Kingdom where residents report income 
levels among the lowest in the State and 
poverty rates among the highest. “He 
wants to expand on the success at Jay 
Peak and spread that same vision and 
energy across the region." 

(Continued on page 62 ) 
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Steakhousc & Pub 


BucC& 'BeCCas 
Books hop, LtcC 

Cards, Gifts, New & Used Books 


(802) 728-5575 
vww.threestallioninn.com 


From historie foundry to 
fine and casual dining 
under the bridge 
10 Prince Street 

(802) 565-8223 


Supporting local 
authors&artisans, 
we feature unique cards, 
Vermont Artisan Gifts, 
Vermont authors, 
new & used books & 
unigue holiday surprises 


(802) 728-5509 


Upcoming Events 


Dustin Lance Black's"8"the Play 

Sat. Dec. 1,7:30 PM 


Simone Dinnerstein 

Sat. Jan. 26, 7:30 PM 


* 


RANDOLPH 


JmmoNiNNl 




Experience Chandler! 

a community arts organization 
serving the region with a year- 
round Schedule of performances, 
gallery exhibits, films, festivals, 
educational opportunities and 
community productions. 


The heart of Vermont. The soul of h os pi ta li ty. 

. .. • • » ..........Y. »Y { >?» # . ... 

Nestled in the stunning White River Valley at the geographic center of 
Vermont, is an historie village surrounded by rolling farms and forested 
hills. Here a vibrant downtown of unique shop$; variety Stores, bistros 
and bakeries are located steps from recreation and entertainment. 
From a downtown golf course along the pristine White River, to a 
robust performing arts center, the best of the old and the new live 
together in the heart of Yermont. 


tHR 


(802) 728-6464 | www.chandler-arts.org 


Fine pastries, 
cakes and tortes 

Subs and Panini's 

(802) 565-8117 


Paula Poundstone.. 

Sat. April 27, 7:30 PM 


DeTemps Antan 

Sat. March 9,7:30 PM 



Gifford Medical Center 

Serving the community for 110 years • www.giffordmed.org 


RANDOLPH AREAŁ 

CHAMBER o/COMMERCEP 

www.randolph-chamber.com 


mRACDC 

Building community in the Heart of Vermont 
www.racdc.com 



































EQUINOX 

mLAGL 

Equinox Village is a lot like your current home. 

Apartments are bright and spacious. Many have mountain views. 
You can remodel your apartment to suit your taste, furnish it to 
match your style, and pay about the same amount as you do to 
maintain your current home. The only change is morę freedom, 
security, and convenience. See it for yourself. 

Cali Ashley to Schedule your tour. 

802 . 362.4061 

EQJJINOXVILLAGE.COM 


ALUMINUM DOCKS & SWIM FLOATS 



Create an oasis is your backyard... 


Sturdy Aluminum Frame • Fixed or Floating • Custom Sizes • Cedar or Thruflow™ decking 
• Maintenance free • No sharp edges or abrasive materials • Free on site consultation & 
guotes • Accessories & morę • Madę in VT with 5 yr warranty 



High Country 


Hartford, VT (Route 14 behind the CT Valley Auto Auction) 
802-281-8245 • Toll Free 877-274-2721 
Email: info@highcountryaluminum.com Open Mon-Fri 8:00 to 4:30 


T he long list of tasks Stenger 
must tackle before his grand plan 
becomes reality is remarkable in its 
own right. Although hes well on the way 
to identifying a large number of project 
investors, he needs to make certain he 
secures some 1,200 qualified backers and 
convince them to pony up $500,000 each. 
He must navigate Vermont's permitting 
process. He needs to hire companies that 
will create jobs, and he needs to assuage 
a smali cadre of critics who eyeball the 
project with skepticism. 

Stenger says the least of his concerns 
is finding the money. 

To reinforce that point, he pulls out 
his celi phone. Moments before, it had 
emitted an electronic "ding" signaling an 
e-mail had arrived in his inbox. 

"Heres one that just came in while 
we were talking," he says, pushing his 
phone across the table. “I get three or 
four of these a day from people who have 
heard what were doingand want to know 
how they can be a part of it." 

His mission was madę easier in 
the autumn when President Obama 
renewed the EB-5 program for three 
years. Stengers news conference was 
timed perfectly — the day before 
Washington announced the renewal 
— and that allowed Stengers plan to 
grab enough headlines to jump-start the 
search for investors. 

He admits he has morę money to hnd 
and limited time to do it. Construction 
on many of the projects in the plan is 
scheduled to begin this year, and the 
$600 million has to be secured before the 
current EB-5 extension expires in 2015. 

'Tm not worried," Stenger said 
during an interview session two weeks 
after his grand announcement. "We 
are talking about investors in some 60 
countries in the world who can be part 
of this program, and I only need to hnd 
1,200 people. Theres no doubt in my 
mind that will happen." 

While they arent being asked to 
front any money for the project, Stenger s 
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toughest job might be convincing some of 
the residents of the Northeast Kingdom 
to embrace the change. 

"This will be a huge transformation 
for the psyche for Newport and 
surrounding area," said Sears. "Yes, 
there is some anxiety, and its not all 
necessarily negative. How do you 
prepare a community for this? Its a big 
change for us." 

While detractors arent particularly 
numerous, they do exist. A lengthy 
letter to the editor of the Newport 
Daily Express in late November warned 
that the area would transform into a 
playground for the rich. A Facebook 
posting on the page run by Sears' 
Renaissance Corporation was met with 
a handful of posts that decried "Iow- 
payingjobs" created at Jay Peak. A story 
about the proposed project that aired 
on Vermont Public Radio in October 
drew comments from those concerned 
about the impact on the environment, 
municipal services and an "increase in 
social class distinction." 

Scott Wheeler is a former local 
newspaper writer who now publishes 
Vermont's Northland Journal, a 
monthly print magazine that chronicles 
the history of the Northeast Kingdom. 
Wheeler has heard a handful of negative 
comments arise in the community — 
from people, he says, who are doubtf ul of 
the impending change. There are others, 
Wheeler says, who wonder if Stengers 
plan will forever diminish the rugged 
individualist culture and hlue-collar 
history that has shaped the Northeast 
Kingdom for the past 200 years. 

"Some people have legitimate 
concerns, some people just want to 
complain and some people are just 
hesitant of change," said Wheeler. "This 
project is really well thought out. If it 
had been anybody else besides Bill, I 
think most people would have been really 
hesitant. But its Bill. He lives here. He 
works here. I have a lot of faith he li do 
the right thing.” ^ 



YERMONT U. 


CYCLING JERSEYS 


Show your love of 
Vermontwhether 
yoiTre cycling here 
or anywhere! 

These high-quality 
cycling jerseys are madę 
in Vermont and feature 
two striking photographs 
ofVermont — 
two ofour 
favorite covers! 
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s;&0 Vermont Department of Labor 
5 Green Mountain Drive 
P. 0. Box 488 

Montpelier, VT 05601-0488 


YERMONT 


DEPARTMENT OF LABOR 
(802) 828-4301 


www.vermontj obIink.com 
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out to eat 


Restaurants 
to Enjoy 

By Melissa Pasanen, 
Sky Barsch and 
Rachel Carter 

Photographed by 
Jim Westphalen 



The Firebird Cafe 

Essex Junction 

E VEN THE SOUPS ARE SPECIAL 

at this little cafe on busy Route 
15, where they join the rest of the menu 
to kick breakfast and lunch up several 
notches. With deeply layered, globally 
inspired flavors, rotating daily soups 
include Thai chicken with fragrant coconut 
milk broth infused with lemongrass and 
Kaffir limę leaves, and crimson Portuguese 
fish chowder spangled with morsels of 
Spanish-style sausage, roasted peppers and 
tomatoes, and haddock chunks. While 
you will be morę than happy digging into 
a stack of top-notch buttermilk pancakes 
or a panini layered with feta, veggies and 
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$ 

12 and under 

$$ 

13-18 

$$$ 

19-25 

$$$$ 

26-32 

$$$$$ 

33 and up 


freshly madę 
hummus, you 
owe it to your 
taste buds 
to explore 
chef-owner 
Jake Trans 
southwestern- 
influenced 
offerings, 
featuring 
his house- 
madę sauces. 
The tangy, 
slightly smoky 
tomatillo sauce anoints huevos rancheros; 
bright, fresh fish tacos; and an irresistible 
omelet loaded with melt-in-your-mouth, 
slow-cooked pork carnitas, sauteed 
mushrooms, avocado and cheddar. A 
creamy poblano sauce luxuriously adds 
subtle heat to spinach or smoked salmon 
eggs Benedict, while hearty burritos (pork, 
chicken, beef, tofu, or rice and bean) boast 
perfectly seasoned, from-scratch black 
beans and a kicky, smoky chipotle sauce. 
Dinner is starting to feel 
left out. 

$ 

The Firebird Cafe 
163 Pearl Street 
(802) 316-4265 
www.thefirebirdcafe.com 

~ MP 


For a 

glimpse at 
the menus of 
the restaurants 
featured herc, visit 
vermontlife. 
com. 


Le Belvedere 

Newport 

W hen word spread that an 

upscale restaurant serving sushi 
was coming to Lakę Memphremagogs 
waterfront, people ąuestioned how long 
it would last. Restaurants have come 
and gone in Newport, but Le Belvedere, 
which opened as citywide revitaliza- 
tion efforts hit their stride, has caused 
a buzz. Chef Jason Marcoux's menu 
elevated the food scene with cashew- 
crusted pork tenderloin and sea bass 
Veronique with brown butter-sauteed 


grapes and a pomegranate reduction. For 
the showstoppers, plan to visit Thursday 
sushi night or Sundays for the seasonal 
fondue nights. Try a chef s selection 
platter to sample a wide variety of fresh 
and elegantly plated sushi, sashimi and 
maki. On seasonal Sundays, dip into the 
outstanding blue cheese fondue with an 
assortment of breads, meats and veg- 
etables, and save room for the chocolate 
fondue dessert. You can choose your 
own ambiance: the fine-dining room, the 
lounge or outside, if the weather cooper- 
ates. I recommend the big, comfy chairs 
in the lounge, one of the creative marti- 
nis and timing your meal to catch sunset 
on the lakę. As for the skeptics? Let them 
eat sushi. 

$$-$$$$ 

Le Belvedere 

100 Main St., Suitę 200 

(802) 487-9147, sushi and fondue night 

reservations recommended 

www.lebelvedererestaurant.com ~ SB 

Pisftou 

Burlington 

T he sophistication of the food 
at this smali downtown restaurant 
belies the youth of the chef. Recent 
Middlebury College graduate Max 
Mackinnon followed his passion into 
the high-end Manhattan restaurant 
world and then returned to Vermont 
to open his own establishment. Pistou 
was as a semifinalist for the 2012 James 
Beard Best New Restaurant Award and 
has continued to impress guests with 
elegant contemporary dishes anchored 
in classic technique and presented with 
creative flair. A business partnership 
with local winę guru Jason Zuliani 
has morę tightly intertwined the food 
with the thoughtfully eclectic French- 
focused list, and Zulianis wife, Emilie 
Paquette, has taken over the front of 
the house. The menu changes almost 
daily to highlight seasonal, regional 
ingredients. Appetizers might include 


Apple at its Most 


ęĄef//ieć/,.. 



2012 
Gold Medal 
Winner! 


The natural cold of 
Northern Vermont winters 
is used to concentrate 
Jr cider to a perfect balance of 
sweetness and acidity. 
The result is a delicious, complex 
fiavor that goes especialiy well 
with Vermont cheeses. 



Grape^Wine 


1 CE CIDER COMPANY 

West Charleston, VT 
802-895-2838 

www.edenicecider.com 


CONVENIENTLY LOCATED 
RIGHT SMACK IN THE 
MIDDLE OF YOUR TRAN/EL 
PLANS. 

When it comes to travel, Courtyard by 
Marriott Middlebury offers a refreshing 
way to unwind. Indoor pool and Whirlpool, 
free wi fi, suites with fireplaces. Meeting 
space for up to 50. 

To reserve your room, cali 800-388-7775, 
or visit courtyard.com. 



ITS A NEW STAY: 

Courtyard by Marriott 
Middlebury 
309 Court St. 
Middlebury. VT 
T 802.388.7600 F 802.388.7602 
Courtyard.com 

Just five minutes from the college and historie downtown 
Middlebury. 
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MEETIN 



VERMONTCONVENTION BUREAU 


Plan your next 
Meeting, Conference 
or Wedding 
in Vermont! 



Explore the Possibilities 
www.vermontmeetings.com 


Vermont Convention Bureau 
Toll Free - (877) 264 3503 


a tender curl of grilled octopus with a 
punchy romesco sauce on oat risotto, 
or a marinated beet salad with radish 
pesto, goat cheese and swirls of lemon- 
tarragon vinaigrette. Entrees could be 
golden-crusted scallops swimming in 
sweet corn puree with grilled ramps 
and seared pork belly, or a tender 
hunk of braised lamb with nutty len- 
tils and cauliflower puree punctuated 
by briny white anchovy. Even dessert 
ofFers innovations like chocolate ricotta 
mousse with peanut brittle and pretzel 
ice cream. 

$$$-$$$$$ 

Pistou 

6 i Main Street 
(802) 540-1783 
www.pistou-vt.com ~ MP 

Sonoma Stałion 

Richmond 

fłf MALL-TOWN COZy" is how 
^#chef Monica Lamay and her 
spouse Lara Lamay describe the feel 
of their restaurant. While that accu- 
rately depicts the warm yet chic interior 
with wide-pine-planked floor, celery 
green walls and red upholstery, it can- 
not encompass the menu, which pulls 
inspiration from every corner of the 
world. Appetizers like mussels in spicy- 
sweet green curry-coconut broth and 
a rich but ethereal duck liver pate hail 
from very different cultures, but both 
hit exactly the right notes. A perfectly 
cooked version of classic steak frites 
with blue cheese and grilled red onion 
is a perennial favorite for good reason 
— although I strongly recommend 
swapping in the exceptional polenta 
fries. Sonoma Station ofFers some of 
the most interesting vegetarian options 
around, like a pan-seared polenta tower 
layered with flavors and textures from 
chevre, eggplant, mushrooms, roasted 
poblano, spinach and house-smoked 
tomato sauce. Daily chalkboard specials 
star fleeting seasonal ingredients like 


sea bass with sauteed fiddleheads and 
foraged mushrooms napped with lemon 
herb butter. For small-town cozy in the 
food arena, pick one of my favorite des- 
serts: the warm, lemon bread pudding 
with house-made blueberry ice cream. 
$$$—$$$$ 

Sonoma Station 
99 Bridge Street 
(802) 434-5949 

www.sonomastation.com ~ MP 

Vermonł Country Deli 

Brattleboro 

W est of dow n to w n Brattleboro 
just seconds off Interstate 91, 
this restored post-and-beam country 
storę ofFers upscale takeout farę com- 
parable to many chef-owned bistros. 

A team, including graduates ofNew 
England Culinary Institute, bustles 
behind glass cases that hołd signature 
dishes like tangy pot stickers smoth- 
ered in honey-ginger glaze and hearty 
potato-crusted cod and tilapia. Shelves 
bulge with house-made barbecue and 
sesame sauces, locally sourced treats 
like granola and fresh-roasted cofFee, 
along with Vermont wines and cheeses. 
A bakery produces sweet treats and 
fragrant, fresh bread. House sourdough 
drizzled with olive oil and balsamie vin- 
egar anchors the excellent L91 Italian 
piled with smoked ham, hard salami, 
provolone cheese and fresh vegetables. 
The Vermont Veggie could be com- 
monplace, but the house-made honey 
mustard sauce, careful selection of 
veggies and spicy hummus layered on 
multigrain bread deliver a satisfying 
kick. The bakery s gooey mint chocolate 
brownie will give you the adrenalinę 
needed to back out of the parking lot 
onto busy Route 9. 

$—$$ 

Vermont Country Deli 

436 Western Avenue (Route 9) 

(802) 257-9254, takeout only 
www.vermontcountrydeli.com ~ RC # 
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Locally owned, nationally recognized shops with knowledgeable 
stafFs and amazing selections make Burling ton a mecca for outdoor gear, 
apparel, accessories and information. Within six blocks, find skiing, 

biking, camping, hiking, running and diving gear, plus outdoor clothing 
for every season and situation. Come explore! 




www.patagoniabumngton.com 

157 Bank Street, Burlington VT • 800.880.4780 
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Clothing 

Packs 

Footwear 



BIKE • RUN • SKI • RIDE 


Everything 
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KLIVIOUNTAINSHOP.COM ' 

210 COLLEGE ST BURLINGTON 
877.284.3270 
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(Continued from page 42) 


Come and see what 
supportive independent 
living is all about 

Supportive Independent Living at * 

Allenwood & 
Harborview 

Come and enjoy your life and 
we'll take care of the rest! 

• Housekeeping 

• Restaurant Style Dining 

• Transportation 

• Activities, Excercise and 
Outings 

• Wellness Clinics 

• Beauty Salon 

• 24 Hour Nursing Staff 

• A la Carte Services 


pillsburyseniorcommunities.com 
Allenwood - 90 Allen Rd, S Burlington 
Harborview -16 Harbor View Rd, S Burlington 


For a personal visit, please cali: 

802-861-3750 


H Pillsbury 

Senior Communities 



resident sińce 2006 


THE 


Vermont 



HOOK BRACELET 1 


RECOCNIZED BY LOCALS AND VISITOR$ ALIKE AS 

THE SYMBOLIC TREASURE OF YERMONT! 

' Whether you are here for a Winter vacation with sparkling snów for riding, 
skiing, snowshoeing or sleigh rides; Spring's mapie sugaring, 
kayaking, biking and the Vermont City Marathon; Summeds 
hiking, camping, biking, farmeds markets, golf and water fun; or 
Fall's fabulous mountain foliage ablaze with color as a backdrop 
for hayrides, cider making and harvest festivals... the Vermont 
Hook Bracelet™ is a perfect reminder of your special times or to 
celebrate how lucky you are to live here! Vermont... the Green 
Mountain State, is saluted with this sterling silver bracelet designed 
locally by CarolL. Rosę of Shelburne, VT. The four 14K gold wraps symbolize 
each of the distinct seasons enjoyed by visitors and locals alike. 

' overmont? 



Show The World! 


The Vermont Hook Bracelet - is NQWAVAILABLE 
at many fine jewelers across Vermont 

Visit Our Website To Find a Jeweler Near You! 

www.VermontHookBracelet.com 


care system, and I just felt, as Sen. 
Kennedys book madę elear, there is a 
better way to do this, a morę equitable 
way," Parkę recalled on an evening after 
work in the book-lined living room of his 
modest two-story home in Montpelier. 
No longer dairy farming, he works for 
Vermont Housing and Conservation 
Board, conserving farm land. 

"I started looking around, listening 
to other peoples stories, and felt like 
something is politically possible because 
the people I was talking to certainly 
didnt have the skepticism or the fear 
of socialized medicine or government 
control. What you hear from the typical 
opposition, I wasnt hearing that from 
the people I knew. Certainly not from 
farmers and the self-employed. I thought 
maybe we could work on something in 
Yermont,” Parkę said. 


Part Two: 

Footholds and Failures 

I n THE 1970S, as Sen. Kennedys 
book appeared, health care was 
just ineubating as a national issue. 
Still, Congress was concerned about rising 
costs, and in 1979, as a result of federal 
legislation, Vermont stepped up scrutiny 
of new health services and hospitals' 
major building projeets. Eight years later, 
single-payer blipped on the radar screen 
in Burlington. The citys wikbhaired and 
obstreperous socialist mayor, Bernie 
Sanders, dispatched a task force to look 
to Canadas government-run system for 
ideas on how to tamp down health care 
costs. Sanders, who was the single-payer 
activists’ biggest political ally, said he knew 
then that a single-payer system was not a 
likely outeome at that time, but working 
toward that goal and educating people 
about alternatives was important. “The 
purpose was to say to the United States 
and Vermont, were behind the rest of 
the world in terms of guaranteeing health 
care as a right,” Sanders said. He would 
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continue to draw attention to single-payer 
throughout his political career, as mayor, 
as U.S. representative and as U.S. senator. 

Near the end of the '8os, Parkę 
founded Vermont Consumers Campaign 
for Health, along with about a half 
dozen others. Because most Vermonters 
had never heard the term single-payer, 
let alone pondered the concept, initial 
efforts were focused on getting the 
word out through newsletters, lectures 
and meetings. 

While winning supporters across 
the State was important, systemie change 
could not happen without the Legislature. 

In 1991, Sen. Cheryl Rivers, a 
progressive Democrat from Stockbridge, 
sponsored a single-payer bill that Parkę 
had a hand in drafting. The bill never 
madę it out of its legislative committee, 
but awareness that the system needed 
repair continued to grow. That same year, 
with 62,000 Vermonters, or 11 percent 
of the States population, uninsured, 
Republican Gov. Richard Snelling 
named a biue-ribbon commission to 
come up with a plan to cover all 
Vermonters. Snelling died in ofhce at age 
64 from a heart attack on Aug. 14, 1991- 
Lt. Gov. Howard Dean, a physician and 
Democrat, became governor. 

Dean was a proponent ol health 
care reform and a recognized expert on 
the matter. He was, however, against 
financing reform with income tax, a view 
that clashed with single-payer activists. 
He pushed for reform within the multi- 
payer system. 

The next year, Rivers again 
introduced a single-payer bill. It lacked 
the support for passage, and Rivers 
agreed to scrap it, but Parkę said Rivers 
madę surę that as the State considered 
reform, single-payer was on the table. 
Indeed, Act 160, which created the 
Vermont Health Care Authority, called 
for study of both single-payer and multi- 
payer systems to determine the best way 
for the State to provide health care for all 
Yermonters. Act 160 passed. 



BUY, SELL, ORTRADE 

new and used photographic equipment 

Green Mountain Camera has Vermont's largest irwentory of new, used and antique 
photo equipment. Our core business is buying, selling and trading all types of photo 
equipment, including digital. If you are looking to buy, sell or trade today, please 
contact us to learn how to get a free estimate. 

Selling a large collection or estate? 

We will send a buying specialist to you. No need 
to make lists or move eguipment. Cali us today. 


Green Mountain Camera? 

y trusted & hassle-free 
/ trades welcomed 

✓ sell all of your equipment quickly 

✓ fast payment 



Why ( 



BBB 

■■ iTiihTTM 


Waterbury Center, VT 


(802) 244-0883 


www.gmcamera.com 
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Create lifetime memories for 
~ our famil’ 


Cozy cabins with fireplaces 
Farm-fresh meals. Swimming, 
sailing, canoeing, kayaking, 
fishing, hiking, biking, tennis, 
crafts, and morę. Delighting 
generations of families sińce 
1905. Imagine your family 
right here. 






www.OhanaCamp.org 


(D\\ana Family CZamp 



INDEPENDENT LIVING • RESIDENTIAL CARE • MEMORY CARE 


Local Foods Every Day 

Chef Karen brings the best of local to EastViews table every day. As active 
members of the Vermont Fresb Network, EastView combines its commitment to 
serving fresh, nutritious food with an investment in our neighbors' farms. Our 
choices build community by creating local jobs, preserving local farms and 
ensuring delectable dining pleasures at every meal. 

Open Houses and individual tours are available. 

Please contact us jor morę information. 

802 989-7500 & eastviewmiddlebury.com 
100 EastYiew Terrace # Middlebury, Yermont 
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The Health Care Authority was be- 
set with troubles, according to Howard 
Leichter, a professor at Linfield College 
in Oregon, who analyzed the States 
health care reform efforts at the time. 
Internally, two of the three board mem¬ 
bers were in different camps on reform. 
Externally, interest groups on all sides 
complained they were not included. 
The single-payer activists felt that the 
Authority didnt have a handle on how 
much money single-payer would save. 
Deans administration started to work 
on a plan of its own, seemingly under- 
cutting the work of the Authority. By 
1994; the Legislature had a menu of re¬ 
form plans to consider that ranged from 
single-payer to employer-mandated in- 
surance coverage to coverage focused 
solely on the uninsured. 

Rivers again introduced a single- 
payer bill. This time, she didnt go it alone. 
Rep. Ann Seibert sponsored a bill on 
the House side. The Rivers and Seibert 
bills won 35 co-sponsors, a dramatically 
improved reception over Rivers’ attempt 
three years earlier. One of the sponsors of 
Rivers' bill was Sen. Peter Shumlin. 

With so much activity on health care 
reform, Parkes group, Vermont Con- 
sumers Campaign for Health, saw an 
open window and began feverishly work- 
ing to get a referendum on single-payer 
on the ballots for Town Meeting Day, 
Vermonts iconic exercise in grassroots 
democracy. The matter was far from be- 
ing on ballots in all 246 town meetings 
across the State, but a majority of resi- 
dents in 50 Vermont towns voiced their 
approval of single-payer. 

In the Legislature, Gov. Deans plan, 
which went through many iterations, was 
the one to survive for a vote in the House. 
In a Hail Mary move, representatives 
of the Progressive Party offered an 
amendment to Deans bill calling for a 
single-payer system. This was the first 
time that government-run single-payer 
would be voted on by the Legislature. 
The amendment failed 112-29. 
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As Leichter noted in his analysis, 
“The prospects of Vermont's going to 
a single-payer health care system in 
1994 were remote: Republicans, who 
controlled the Senate, and Gov. Dean (1 
would never do a Canadian-style single- 
payer/) both opposed the model/' 

Stalled and with a lack of consensus 
on the best way to proceed, health care 
reform foundered after 1994* So did 
grassroots activism on single-payer. By 
the end of 1995, Vermont Consumers 
Campaign for Health no longer had 
a paid stafF person, and “discussion 
on single-payer strategies lacked the 
enthusiasm of earlier years,” Parkę noted 
in an analysis he wrote on early reform 
efforts. “I was definitely discouraged. 
I kept looking for other avenues. My 
thinking at that time was, We are not 
going to get publicly financed universal 
health care, but maybe there are some 
things we can do that would help people 
that would be incremental steps toward a 
better health care system, but that would 
not disillusion people,” Parkę saki. 


Part Three: 

Blowing in From Buffalo 

A bout five years after the 
meltdown in 1994* a physician 
from Buffalo, N.Y., moved 
to Vermont. Dr. Deborah Richter 
was focused on single-payer like Ahab 
searching for a white whale. 

“Dr. Deb” sought out Parkę to learn 
what was happening on single-payer. 
Not much, was the answer. Richter was 
not dissuaded. 

“It never dawned on me it wasnt a 
good idea,” Richter recalied recently 
over the Sunday afternoon din at a pop¬ 
ular Montpelier cofFee shop. “They had 
already done a lot of the legwork, and I 
thought, OK, we'll get it going again. I 
consider it kind of like trying to get a 
patient to quit smoking. It doesn t just 
happen after one try. It happens after 
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Or you can coli Ty Robertson at 802-654-4309 or email ber at trobertson@vpr.net. 
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Lawmakers dont have offices in the State capitol. They dont 
even have Staff. That meant, literally, there were no closed doors 
or protective gatekeepers for legislators to hide behind. ^ 


seven tries, and we'll keep trying until 
it works/' 

Self-assured but not brash, Richter 
possesses the tenacity of a salesperson 
working on commission softened by the 
listening skills and empathy of a healer. 
The source of her conviction came from 
a decade of treating poor, uninsured 
and predominantly minority patients 
in Buffalo. “I had people dying from 
preventable conditions like diabetes, high 
blood pressure, undiagnosed cancer with 
obvious signs. And they were young, in 
their 20S, 30S, people in their 50S, dying/' 
Richter said. 

She had given up trying to change her 
home State. Politicians were inaccessible, 
and steering reform in a State so large 
was morę than one doctor could manage. 
Vermont was another story. Right away 
she saw that things were different here. 
The States part-time lawmakers dont have 
offices in the State capitol. They dont even 
have staff. That meant, literally, there were 
no closed doors or protective gatekeepers 
for legislators to hide behind. 

In 1999/ Richter assembled an ad hoc 
group, Vermont Health Care for Ali, 
which would become a formal entity 
in 2003. Parkę was among the original 
board members, and others from Ver- 
mont Consumers Campaign for Health 
would also join the emerging group. 
Searching for new strategies on single- 
payer, Vermont Health Care for Ali 
madę a bold proposition — amend the 
States constitution to declare health care 
a civil right. The proposal, which was 
Parkes brainchild, drew little attention 
and had no hope of being taken up by 
the Legislature. Nevertheless, Vermont 
Health Care for Ali was in motion with 
its sights set on winning over doctors and 
business leaders. 


Richter, meanwhile, was just rewing 
up. She practiced medicine three days 
a week in Cambridge; the rest of the 
time, she advocated for single-payer. 
She spoke to every Rotary Club in the 
State, sometimes rising well before dawn 
to make 7 a.m. breakfast meetings. 
Rotarians were in her sights because she 
believed businesses were an essential ally 
in the battle for single-payer. She gave 
500 talks over 11 years. 

When she wasnt on the road, she 
was in the Capitol cafeteria, lobbying 
legislators as they grabbed coffee or ate 
lunch. Richter was surprised to learn 
that some of these lawmakers — many 
of whom were farmers, self employed or 
the like — didnt have health insurance. 

As this second wave of activism 
gained traction, changes in the health 
care landscape cast single-payer in a 
morę favorable light. In the 90S, the is- 
sue had been coverage for the uninsured. 
At the millennium, the underinsured 
became part of the equation. Inadequate 
health care wasnt just about the margin- 
alized — it was about the college-edu- 
cated with jobs and mortgages. By 2000, 
health care spending by Vermonters had 
nearly doubled in eight years from $1.3 
billion to $2.3 billion, a trajectory that 
would continue. 

Sanders, meanwhile, continued to 
draw attention to the issue. Continuing 
his crusade for single-payer, he began 
taking busloads of Vermonters to 
Canada to buy cheap prescription drugs, 
a move that garnered considerable media 
attention. At a rally in 2001, organized 
by Richter and other activists, morę than 
1,000 people turned out. That same year, 
the state-commissioned Lewin Report 
concluded that single-payer would save 
$118 million annually, or 5 percent. 


While support was growing, many 
were still unconvinced, particularly 
Republican Gov. Jim Douglas, who took 
office in 2003. Douglas was opposed to 
government-run single-payer health care 
and said he would veto any single-payer 
initiative that crossed his desk. 

In 2005, with 10 percent of the States 
population without health insurance and 
health care costs growing by nearly the 
same percentage annually, controlling 
the spiraling cost of health care and cov- 
ering the uninsured had the Legislatures 
attention. Another single-payer health 
care bill was introduced. Although the 
activists felt it was weakened as it moved 
through the Legislature, the bill did pass, 
only to meet Gov. Douglas' veto. That 
same session, yet another measure was 
adopted calling for a single-payer study. 

That study was done in 2006 by 
Ken Thorpe, whose findings echoed 
the Lewin Report. Single-payer was 
the most cost-efficient way to cover all 
Vermonters, the study said. 

"Every study concluded that single- 
payer would save money and cover 
everyone. Every single study. Lewin is 
not a progressive group, they just came to 
the conclusion. Its not like they are pro- 
single-payer," said Ellen Oxfeld, a single- 
payer activist and Middlebury College 
professor, who added that Thorpe was not 
particularly single-payer friendly either. 

Part Four: 

The Velvet Hammer 

A n anthropology professor, 
Oxfeld helped found the States 
Progressive Party and has been 
a major organizer on single-payer from 
the early days. Slight of stature, Oxfeld 
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speaks in a genrle cadence that belies 
her laser-like focus. Oxfeld's velvet 
hammer style makes activism personal. 
She wins people over in intimate set- 
tings like, for example, a lasagna dinner 
in her home where she invited Richter 
to give a presentation to local lawmak- 
ers and key community leaders on both 
sides of the issue. 

She nudged Ann Ross, a retired 
schoolteacher, to hołd a meeting at her 


Rotarians were 
in Richter's sights 
because she believed 
businesses were 
an essential a 11 y 
in the battle for 



Junior anglers,® 
Ladies of the Lakę, 
TEAM prizes 
and morel 
There’s something 
« for everyone! ^ 


Celebrate Family, Friends, and Fishing 
on Specłacular Lakę Champlain 
with the LGI Derbies all-year long and... 


♦ Our family-friendly fishing events like our 
Father’s Day Derby and Little Angler’s Derby 

♦ Morę events for anglers of all abilities 
including the 50-week Champlain Basin Dęby 

♦ An array of sought-after fish species, 
including 5-pound smallmouth, 11-pound 
salmon and 18-pound lakę trout 

♦ Morę than $275,000 cash and prizes awarded 
during the 2012 events season 

♦ Sunrises over Vermont’s Green Mountains 
and sunsets over New York’s Adirondack 
Mountains 


♦ The knowledge you are contributing to the 
conssrvation of a precious natural resource 
and the futurę of our angling heritage 


Lakę Champlain i 

International 


For morę infórmatiour 

contact 802.879.3466 orvisit mychamplai?UT$t ^^ 
Lakę Champlain International, Inc. • 531 Main Street • Colchester, Vermont • 05446 


single -payer* 

She gave 500 talks 
over 11 years* ^ 

house in Cornwall in the mid-2000s. 
Sensitive to the gap between the haves 
and have-nots, the 81-year-old Ross has 
long been active on social issues, help- 
ing to found the local United Way and 
regularly joining a Saturday morning 
peace vigil in Middlebury. Ross and her 
husband, Jim, retired business manager 
at Middlebury College, were what mar- 
keters would cali opinion leaders in the 
community where they raised four chil- 
dren. About 20 carefully selected invitees 
attended the Rosses' gathering, includ¬ 
ing the head of the local hospital. Smali 
gatherings like these were a key compo- 
nent of the single-payer movement, and 
Oxfeld had a hand in many of them. 

Meanwhile, the tides of Vermont 
politics were moving steadily leftward, 
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and by 2008, Democrats had reached 
ironclad majorities in the Statehouse. A 
new approach to single-payer took shape 
among lawmakers. Instead of aiming to 
transform the entire system, this time 
the plan was to institute single-payer just 
in hospitals. (Canadas system started 
this way in 1947 when the rural province 
of Saskatchewan instituted government- 
run health care in its hospitals.) Spon- 
sorship came from an unlikely source 
— a maverick Republican representa- 
tive named Topper McFaun, from Barre. 
McFaun introduced a bill, which Richter 
helped craft. It went nowhere, but kept 
the single-payer flame flickering. 

While the activists continued to pług 
away, the movement was about to get a 
big boost from a smali union-organizing 
group. The Vermont Workers' Center 
had just two employees but was adept 
at leveraging the groups it had support- 
ed, such as the nurses at Fletcher Allen 
Health Care in Burlington, the States 
largest hospital. The Vermont Work¬ 
ers' Center, which had worked alongside 
Richter s group, was tired of the legisla- 
tive logjam on single-payer. 

"Most legislators said it madę a lot of 
sense, but year after year they said it just 
wasnt politically possible. We wrestled 
with that," said James Haslam, direc- 
tor of the Workers' Center. “How do we 
make it in their best interest to do it? Its 
not going to take a few people, a dozen 
people. Its going to take thousands of 
people to make it possible.” 

The cost of health care was afFecting 
a broad swath of workers in the State, 
and the Workers’ Center sensed there 
was critical mass if only the masses were 
organized. Organizing the masses was 
something the Workers' Center knew 
how to do. The group launched Health 
Care Is a Humań Right, which played 
a key role by humanizing the issue and 
getting attention in a way that legislators 
couldnt ignore. 

A rally on May 1, 2009, drew morę 
than 1,000 people, a similar turnout 
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to the 2001 rally. As Health Care Is a 
Humań Right was building, Vermont 
Health Care for Ali held a panel dis- 
cussion with businesses. Shumlin, who 
by then had risen to Senate President 
Pro Tern, was there. Oxfeld, who keeps 
a library of legislative bill numbers in 
her head and an archive of single-payer 
articles and editorials in her Computer, 
was stunned by Shumlins remarks. “I 
remember this like — I dont know what 
like — but just so clearly in my head be- 
cause he said, ‘They are not going to solve 
this in Washington. They are not going 
to come up with a solution, and we'll have 
to do it here in Vermont,'” Oxfeld said. 

Shumlin reiterated the message in 
June at another panel discussion the 
group held at a packed Congregational 
Church in Middlebury. Two months 
later, in August 2009, Gov. Douglas an- 
nounced he would not seek re-election. It 
would be a wide-open race for governor 
in 2010, the chance of a lifetime for sev- 
eral Democrats, including Shumlin. 


Part Five: 

A Rock Star, and 
the Finał Star 

A S OxFELD WENT ABOUT 
organizing forums and dinner 
parties, she also had a hand in 
bringing a big-name player to the State. 
William Hsiao, an economics professor 
at the Harvard School of Public Health, 
was a rock star in single-payer circles. 
He had designed the single-payer system 
for Taiwan, among other places, and his 
appearance before the State Legislature 
was a watershed moment in the single- 
payer movement. 

Hsiao might never have appeared in 
Vermont at all but for a chance meeting 
between Shumlin and Oxfeld's husband, 
Frank Nicosia, a history professor at 
the University of Vermont. In Decem- 
ber 2009, as Shumlin was pondering a 
run for governor, Nicosia and Shumlin 
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crossed paths in a Winooski restaurant. 
Nicosia told Shumlin that single-payer 
advocates were ready to get behind him, 
and suggested he talk to Hsiao. As 
Nicosia recalled, Shumlin “immediately 
reaches in his pocket and takes out a lit- 
tle notepad and says, 'How do you spell 
his narne?'" 

After hearing about her husbands 
encounter, Oxfeld followed up with 
Shumlin by e-mail, sending him contact 
information for Hsiao. She didnt stop 
there, checking in to ask whether he got 
in touch with Hsiao. It turned out Hsiao 
missed a scheduled phone interview, 
Shumlin told her. She wished him luck, 
nudging him to keep trying. Shumlin 
did and invited Hsiao to speak to the 
Legislature. Hsiao declined. 

“He said, Tve given up on America. 
I can't help you.' I said, 'What do you 
mean?’," Shumlin recalled. “He said, ‘I 
work in countries that I can actually 
get something done.' I said, ‘Dr. Hsiao, 
I actually think we can get something 
done here in Vermont.' I sort of plead- 
ed with him to come talk to us, and he 
came up." 

In the wake of Hsiaos appearance 
before the Legislature in March 2010, a 
bill passed that session calling for a study 
of three options for reform: government- 
run single-payer; multi-payer in which 
public and private plans compete; and 
a public/private single-payer system 
administered by a competitively selected 
entity. This time the political will was 
there to make something happen. Hsiao 
won the contract to do the study. He 
concluded that the public/private single- 
payer model was the most cost-efficient 
way for Vermont to reform health care 
and the most politically appealing, saving 
8 to 12 percent immediately and 12 to 14 
percent over time. 

The finał star aligned in the single- 
payer constellation when Shumlin was 
elected governor in November 2010. 
Shumlin had survived a five-way primary 
by 203 votes, which was the margin by 


which he won Oxfelds home county, 
Addison County, Oxfeld noted. She 
believes the single-payer advocates deliv- 
ered Shumlin the primary and the gen¬ 
erał election, which was also close. 

Shumlin agreed. 

“When I entered the five-way Demo- 
cratic primary, I was the last candidate 
in, and I was polling fourth out of five. 
Most people thought it was a fruitless ef- 

They are not 
going to solve this 
in Washington* 

We'll have to 
do it here in 
Vermont* ^ 

fort. I was the only candidate in America 
to make ads that said, ‘If you elect me 
governor, we are going to pass single- 
payer health care,'" Shumlin said. “The 
grassroots support I got from single- 
payer advocates madę it possible for me 
to be governor. They knocked on doors. 
They poured their hearts out. They saw 
an opportunity, and I would not be here 
without them." 

After squeaking out a victory in 2010 
and signing the milestone health care leg- 
islation in 2011, Shumlin faced the elec- 
torate again in November 2012, this time 
winning by a wide margin. Asked at his 
first post-election news conference about 
the outlook for health care, Shumlin 
said the push toward single-payer would 
continue, with “a transparent discussion 
with every Vermonter who wants to par- 
ticipate about how we best move in 2017 
from a premium-based system to a pub- 
licly financed system, where we all pay 
our fair share, and we get it off the backs 
of businesses and grow jobs and econom- 
ic opportunities. Thats the plan." 
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The Lord and the Landfill 

By Castle Freeman Jr. 

ffT AY NOT UP FOR YOURSELVES TREASURES UpOn 

AJ earth, where moth and rust doth corrupt,” says the 
Gospel, in a passage our Bible-reading Vermont forebears 
plainly took as, well, gospel. The old-timers were not 
accumulators. Their motto was 

Use it up, 

Wear it out, 

Make it do, 

Or do without* 

And, at last, when its really and truły had the course — 
chuck it. Chuck it by the quickest, most convenient method 
possible. Hence the occurrence, along the backroads and ofF 
in the woods around the older properties, of ancient trash 
heaps, household middens where the busted, broken-down, 
useless stufFof simpler times was consigned to oblivion. Cali 
it solid-waste management, old-style. 

We have just such a private dump on our place in 
Newfane. Its down the road from the house in a spot where 
you can turn out at the top of a little bank. There, evidently, 
some generations of our predecessors tossed their castoff 
stuff Broken crockery and rusty ironware of uncertain use 
lie about amongst the weeds and brambles, along with a 
good stock of smali glass medicine bottles for the patent 
elixirs and tinctures, mainly featuring alcohol, that abstinent 
Vermonters in the good old days found so therapeutic. Not 
everything in the dump is that antiąue, but on the evidence, 
nothing in it appears to datę morę recently than, say, 1965, 
around the time when beer cans ceased to need a triangular 
punch^opener. 

Probably not by coincidence, it was at about that same 
time that home trash dumping began to go the way of home 
soap making. Thought to be wasteful, slovenly, and unsafe, 
per-homestead disposal largely gave place to a morę centralized, 
supervised, organized system: the sanitary landfill. 

Rather than dump your trash in the woods, you brought 
it to a public facility, operated by your town and managed 
by a superintendent who was a town employee. Trash was 
sorted and disposed of in a morę rational manner than 
formerly. Some was buried, some was burned, some was 
sold as scrap. 

The old style of home dumping was discouraged, perhaps 
even prohibited. No doubt that gave rise to considerable 


grumbling at the time from a population that didnt, doesnt, 
always take kindly to correction; but soon it was found that, 
whatever the town landfill sacrificed in self-reliance, it morę 
than madę up for in community, neighborliness and fun. 

The landfill quickly assumed a position in the social 
order. Sooner or later, everybody in town turned up there, 
not only to leave their trash but also, and morę pleasurably, 
to greet their neighbors, get the news, get the gossip. The 
landfill was the post office without mail. It was the generał 
storę without a coffee pot. 

It also had a role in the towns economy. Just because 
you know better than to lay up treasures for yourself 
upon earth doesnt mean you should pass up free goods. 
The landfill became a kind of cashless flea market, where 
thrifty townspeople prospected for useful items — to the 
point where one lady in our town finally had to forbid her 
husband from carrying their refuse to the landfill because he 
brought thence morę junk than he took thither. 

As with so many institutions that, in their time, seemed 
to be a natural, permanent part of everyday life, the era 
of the town landfills didnt really last very long. Ali that 
burning and burying of trash couldnt stand much scrutiny 
from the point of view of air and water quality. A State 
law of 1987 required that within five years all landfills be 
lined to prevent seepage of contaminating Chemicals. In 
Newfane, it was estimated that the sticker on an acceptable 
landfill would be about $3.5 million. Not possible. Here and 
elsewhere, the landfill law was, in effect, an order for closure. 
Newfanes landfill shut down in 1991. Today its a peaceful, 
grass-covered mound some five acres in area that looks like 
it would be a good place to let your dog run (provided hes 
not a digger). 

In Newfane, therefore, were nearly back to where we 
started with waste management. Individualism reigns: You 
make your own arrangements for disposal, unencumbered 
by public policy or regulation. Its much like the predandfill 
days of putting your trash over the bank and forgetting 
about it. But there is a difference. Today you hire a 
contractor with a specialized truck to collect your garbage 
and take it away. He does a good job, but he doesnt work 
for free. Far from it. In the evolution of dumping, then, its 
the old story. However things may be in heaven, down here 
upon earth, where moth and rust doth corrupt, you get what 
you pay for. # 
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Find samples of Vermont's fine mapie products by 
attending our upcoming Vermont Mapie Events! 
47th Annual Vermont Mapie Festival April 26,27, & 28,2013 
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Vermont Department of Tourism & Marketing | www.vermontvacation.com 11-800-VERMONT 







THE SPIRIT OF YTRMONT 


Visit Vermont’s Original Craft Distillery - Open Daily 10 am to 5 pm 
Quechee Gorge Village - 5573 Woodstock Road - Quechee, VT 05059 

www.vermontspirits.com 


Enjoy Vemiont Responsibly 



